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Business Voice is the flagship publication of the 
Halifax Chamber of Commerce. In partnership 
with The Chronicle Herald, Business Voice shines 
a spotlight on members and their industries, as well 
as what’s new at the Chamber. 

While COVID-19 has created challenges for 
businesses big and small, Business Voice highlights 
the determination of those working behind the 
scenes and their ability to adapt and succeed in these 
changing times. Now, more than ever, it’s important 
to show support to local businesses and those who 
are leading the way in innovation and collaboration 
right here in Halifax. 

At the heart of it all, the Halifax Chamber of 
Commerce advocates for and supports local business 
members, providing them with opportunities to gain 
business knowledge and make valuable networking 
connections. 

Don’t miss this opportunity to align your brand with 
Business Voice and what it represents: celebrating the 
Halifax business community and its achievements. 

•  The Halifax Chamber of Commerce represents 
more than 1,700 member businesses and 65,000+ 
employees.

•  The Business Voice newspaper section is 
published monthly in the metro edition of 
The Chronicle Herald, reaching up to 77,000 
weekday readers with 22,000 copies. 

•   Content in the Business Voice newspaper 
section will feature stories from Business Voice 
magazine, plus more original content.

Your local voice 
for business 

YOUR AD

Business Voice online
•  Saltwire.com/more/business-voice will host 

stories from Business Voice each month and 
deliver to a potential audience of more than 
803,000 weekly online readers across the 
SaltWire Network.



Ad sizes and rates

For more information or to book an ad, please 
contact your client solutions consultant  

or email sales@saltwire.com.

Full Page
$1,785

9.5”w X 20”h

1/4 Page
Horizontal

$650
9.5”w X 5”h

1/2 Page
Horizontal

$995
9.5”w X 9.93”h

1/8 Page 
$295

4.68”w X 4.96”h

 Digital: 25,000 
impressions

 Digital: 10,000 
impressions

 Digital: 15,000 
impressions

 Digital: N/A

CCJW

Booking dates 
Business Voice July 2021 
newspaper section
Ad booking deadline: Wednesday, July 7, at 1 p.m.
Ad material deadline: Wednesday, July 7, at 3 p.m.
Publication date: Tuesday, July 20

Business Voice August 2021 
newspaper section
Ad booking deadline: Wednesday, Aug. 11, at 1 p.m.
Ad material deadline: Wednesday, Aug. 11, at 3 p.m.
Publication date: Tuesday, Aug. 24

Business Voice September 2021 
newspaper section
Ad booking deadline: Wednesday, Sept. 8, at 1 p.m.
Ad material deadline: Wednesday, Sept. 8, at 3 p.m.
Publication date: Tuesday, Sept. 21

Frequency discounts: 
2 ads = 10% off each insertion 
3 ads = 15% off each insertion  

Ad material submissions
Acceptable file format is PDF.

All files must be CMYK, 300 dpi and built to the appropriate size. 
Files must be posted to our FTP site: http://ftp.herald.ca.

Production specification inquiries should be directed to:
Dave MacNeil
902.426.2811 ext. 1071 
dmacneil@herald.ca

Large 
Banner

$450
9.5”w X 3”h

 Digital: N/A
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ERIN ELAINE CASEY

The 2019 Halifax Chamber of

Commerce Fall Dinner will

focus on an idea we’re hearing

a lot about: disru
ptors. Four

women will take the stage to

talk about solution-
focused

thinking, creat
ing meaningful

change and blazing your own

path: Ashley Kielbratowski, Co-

Founder & Product Develop-

ment at Harbr; Lydia Bugden,

CEO & Managing Partner at

Stewart McKelvey; Lauren

Sears, Co-Founder at P
lacemak-

ing4G and Managing Director

at Common Good Solutions;

and Ashley McConnell-Gordon,

Vice-President o
f Benjamin

Bridge winery.
What exactly is a disruptor?

In business, it’s a person, event

or innovation that changes th
e

way we think about or do some-

thing — for the better. It’s som
e-

one who challenges habi
ts and

conventional w
isdom and finds

creative alternatives to
how

things have always been done.

Most importantly, a disruptor is

a person who proves the value

of that disrupti
on through posi-

tivity, action and results.

Business Voice talked to all

four fall dinner
speakers to learn

the secrets to their success.

Focus on solutions, not p
rob-

lems.
For the most part, busine

sses

and entrepreneurs
are already

well aware of the problems

they’re trying to solve and cli-

ents and customers know what

they want. “Identifyin
g a prob-

lem only gets you about 40 per

cent of where you need to go,”

says Lydia Bugden, Managing

Partner at Stew
art McKelvey

and the first female CEO of a

law firm in Atlantic Canada.

“Being solution-focuse
d makes

us more simpatico with our

clients an it’s where we need to

be.”
“As lawyers, we’re trained for

resolution instead of just prob-

lem-spotting. More than ever,

focusing on solutions is how
we

drive our business an
d how our

clients want to see their service

providers givin
g value. Startups

and emerging businesses are

also looking for solutions th
at

make things easier or
make

business more successful.”

A great example is Halifax-

based Harbr, a three-year-old

tech startup that developed
in-

novative project management

software for high-volum
e con-

struction and store development

teams. Ashley Kielbratowski is

Co-Founder and
heads product

development. “We’re targeting

a lot of retail bra
nds, including

online e-commerce brands that

are moving to brick and mortar

stores,” she explains. “They don’t

want heavy software — they

want to manage it on their own,

they know what they want and

they need to move fast.”

“A big vision for the company

is being able to predict constru
c-

tion, which some people think

is impossible. Through machine

learning, we can now run pre-

dictions around
different build-

ing tasks and generate a very

accurate timeline. It’s a lean pro-

cess to get the data direct from

project partner
s and you, the

owner, can see progress and col-

laborate in real time. Being able

to see this in action and practice

in an industry that is resistant
to

change is really rewarding.”

Find your thing and do it

well.
Quality is the name of the

game at Benjamin Bridge win-

ery in the Gaspereau Valley. In

the 10 years since Vice-Presi-

dent Ashley McConnell-Gordon

formally joined the family busi-

ness, wine output has gro
wn

from 2,000 to 40,000 cases each

year.
“We’ve invested in the people,

the growth, the equipment and

sustainable practices,” she
ex-

plains. “Our business gro
wth is

always quality-driv
en first. Our

vineyard is certified organic and

has been organic since we began

20 years ago, befo
re people were

even looking for it.”

“My parents’ vision
was to

take the time to investigate

and research how to align our

unique growing conditions

along the Bay of Fundy with our

stylistic pursuit
s. If we can do

something people can be proud

of locally, we’ll be known in-

ternationally and really shine a

light on this place we love.”

Lauren Sears would agree

with that approach.
She helps

run three businesses from
her

desk: Common Good Solutions,

a consulting and training firm

for social-purp
ose organiza-

tions; Placemaking4G, a re-

cruitment company focused on

attracting and retaining young

talent in Atlantic Canada; and

Social Enterpri
se Institute (SEI),

an online learning management

system that provides a
cces-

sible content about b
uilding

businesses that
create impact.

SEI has users in
more than 50

countries and 170 universities

around the world.

Each of these businesses is a

community interest company

(a structure that only exists

in B.C., N.S. and the UK and

requires 60 per cent of pro
fits

be reinvested back into the

mission of the company). Sears

likes to talk about building
your

“partnership muscle” and seeing

strengths where traditionally

we’ve seen weakness — particu-

larly rural Nova Scotia.

“A lot of our work involves

community engagement and

looking at all the stakehold-

ers who touch an issue,” she

says. “We have lots of training

partners and all our business
es

work together. We’re taking a

stab at 21st century
community

development and do a lot of

work with not-for-profits
and

charities, socia
l purpose orga-

nizations, purp
ose-led business

and social enterpris
e business

models. We’re pretty agnostic

about structure
and how people

do their work, as long as they’re

doing good.”
Take responsibility for your

community.
Working together for th

e

common good is key. Whether

that’s supportin
g other women,

building up rural areas or m
ak-

ing sure enterprises giv
e back,

purpose is one thing Kielbra-

towski, McConnell-Gordon,

Sears and Bugden share.

“Construction and technol-

ogy are two male-dominated

industries,” say
s Kielbratowski.

“But we’ve done a good job in

our company at having women

in leadership positions and here

at Volta [Innovation Hub] we’re

surrounded by companies doing

the same thing.”
Bugden emphasizes the posi-

tivity that women bring to the

table. “In terms of innovation

and transformation, there has

to be positive energy and that

was missing in the past in terms

of our regional
outlook. I think

having more women at the table

today builds positivit
y about op-

portunities and
builds problem

-

solving capacity. There are a lot

of positive men out there as well

and you can see the difference in

their businesse
s and their com-

munities.”
That positivity is also re-

flected in how we think about

where we live. “Businesse
s need

to be rooted in community and

have families around them,”

explains Sears.
“What are those

unique assets that each
munici-

pality has that will attract and

retain young people? Think

outside the box. I know that

seems cliché but there are so

many new models and models

that can be tweaked and adapted

— there’s always more than one

way. People might think you’re

crazy, but you
should validate

how crazy you are,” she laughs.

“I get excited about the idea

of rural sustain
ability, creating

meaningful caree
rs and bringing

people back to the province,”

adds McConnell-Gordon, “not

disrupting the special ruralne
ss

of Nova Scotia. Export
is my

approach. We need to get our

product outsid
e Nova Scotia so

we can change local perceptio
ns

around our wine. If the Globe &

Mail will give us a great review

or Gordon Ramsay will list our

product in his London restau-

rant, that chan
ges the local per-

ception, displac
es imports and

grows the local industry,
includ-

ing wine tourism.”

Start small. Stay focused.

Each of the fall dinner spea
k-

ers might seem like they’ve “ar-

rived,” but not
one is resting on

her laurels. Wearing the mantle

of disruption means constant

learning, evolv
ing and leading

both personally and profession-

ally.
Bugden sees passion and focus

as key. “When we talk about

impact, we use language like

‘start small and scale fast’. I think

this applies equ
ally to making

an impact locally and globally,

at work or in the community.

Don’t bite off more than you can

chew, but at the same time you

can’t pilot and
test for 10 years

or you’ll lose that momentum.

Be laser focused and ready to

move quickly.”
For McConnell-Gordon, it’s

important to “figure out the

quality move” — whatever that

means for your b
usiness or

your life. “Wine is one of the

toughest places
to do it, because

regions are hot or a style is hot

for a certain period of time, but

you can’t be chasing that. We’re

going to do what we’re naturally

suited to do. That’s part of be
ing

specialized and doing well at

what we do.”

The Disruptors

Changing the way things are done in Atlantic Canada

Ashley Kielbratow
ski, Co-Fou

nder and Product De
velopment

at Harbr and Lauren Sears, Co-F
ounder at P

lacemaking4G and

Managing Director at
Common Good Solutions.

Paul Darro
w
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SARA ERICSSONNumbers add up for Gavin 
MacDonald. The lawyer and 
newly named Chair of the 
Halifax Chamber of Com-
merce knows a thing or two 
about budgets, banking, 
finance and how to proceed 
should things go wrong. 
MacDonald understands both 
sides of the process and can 
see where an issue lies and 
what should be done to fix 
it. He also knows that the 
answer to a problem is not 
always spearheading a new 
initiative or getting rid of an 
existing one, but identifying 
successes that have worked 
and championing those before 
racing after others. He chaired his first commit-

tee at the Chamber in 2007, 
and over the last decade has 
remained involved in the 
organization as a Committee 
Chair and later Board Mem-
ber before being named the 
Chamber’s Vice-Chair. 

Now, he’s taking on his new 
role as Chair with the mindset 
of cementing successes before 
venturing out into uncharted 
territory to ensure the Cham-
ber and its community can 
identify what led to those 
successes and how they can 
be replicated in the future. 

“We’ve seen great success 
with economic and population 
growth, but now we must 
keep our eye on the ball. We 
need to maintain focus on the 
things we’ve done over the 
last few years that led to this 
success … instead of assuming 
this will still continue to hap-
pen. As a business community 
leader, I can help encourage 
that focus,” he says.EARLY INVOLVEMENT
MacDonald first joined the 

Chamber as a volunteer on 
the Provincial Affairs Com-
mittee and later served as 
its Chair from 2007 to 2010. 
After taking a few years to 
focus on family, MacDonald 
found himself encouraged to 
apply to the Chamber’s Board 
of Directors ahead of 2015. 
He applied to the board and 
became a Board Director in 
2016. He soon began serv-
ing as Board Director on the 
Audit and Risk Committee 
and was also named Board 
Director of the Human 
Resource and Governance 
Committee, where he served 
until being named Vice-Chair 
of the board in 2019. Outside of the Chamber, 

MacDonald works as a Part-
ner at the Cox & Palmer law 
firm and has worked in several 
of the firm’s practices, includ-
ing business and finance, 
corporate and commercial, 
mergers and acquisitions and 
restructuring and insolvency 
— further evidence that his 
strength really does lie in 
numbers. MacDonald says this 

experience has given him 
an extremely strong working 
knowledge of good corporate 
governance and how to 
effectively run a board, as well 
as knowledge of the corporate 
finance side and an awareness 
of the financial side of public 
spending, which means he is 
well-positioned to advocate 
on behalf of the Chamber in 
this area.“I want to support our 

advocacy there. We’ve had 
some success and have seen 
the province announce tax 
changes based in part on what 
the Chamber has been advo-
cating for during the last few 
years. We know it works and 
that they’re listening to us, so 
I think there is even more we 
can do here,” says MacDonald.ALL ABOUT ADVOCACY
MacDonald will begin his 

term as Chair following the 

Here to help Halifax grow 

Future successes can come from supporting existing projects, 

says new Halifax Chamber of Commerce Chair 

Gavin MacDonald is the new Chair of the Halifax Chamber of Commerce and plans to focus on 

sustaining current successes and advocating for business in his new role. Paul Darrow
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With over 30 years of experience in leadership roles, Joe Gillivan has been committed to develop-

ing high-performance teams and senior executives so that they can identify their true purpose and

effect transformational change in their business and personal lives.

Since joining TEC Canada as a Chair in 2011, Joe has been an accomplished executive coach, who

leads Halifax-based CEOs, business owners and executives as they navigate the uncertain journey

of business ownership.
TEC Canada is thrilled to honor Joe Gillivan and his accomplishments with our most distinguished

award, the Robert Nourse Award.
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Chamber’s AGM on April 23, 
2020 and says he aims to build 
on successful initiatives and 
their successes rather than im-
plement a flurry of new ideas 
during his tenure. “I see my role as a supporter 

and advocate for the good 
things we’ve started over the 
last couple years,” he says.

MacDonald sees this 
supporting approach as more 
important than ever in Halifax, 
as the city wraps up one of 
its best years to date that saw 
impressive economic and 
population growth as youth 
retention rose for the first 
time in years and immigration 
numbers came in at an all-
time high.“For a lot of our history, 

we’ve faced challenging eco-
nomic conditions, but now 
we’re seeing success. The key 
is to identify how these suc-
cesses happened to ensure they 
keep happening,” he says. 

MacDonald will also con-
tinue the Chamber’s focus on 
advocating to government on 
behalf of Chamber members 
and Halifax’s business com-
munity as a whole, which he 
says remains a key component 
of the Chamber and among 
the top advantages it offers to 
its members. “There are other advocacy 

groups, but what the Cham-
ber has been able to do is 
a combination of effective 
advocacy and a collaborative 
philosophy: it gets more done 
by working with government, 
not against it. We’re not the 
loudest voice, but we’re one of 
— if not the most — effective 
voice in terms of advocating 
for this city,” he says.CONNECTING WITH 

COMMUNITY Encouraging good business 
in Halifax happens naturally at 
the Chamber, says MacDonald, 
as it advocates on behalf of its 
membership.“We try to be the voice of 

business in Halifax … I think 
there’s an understanding that 
now, whether we’re speaking 
to the city, the municipality 
or the province, we are speak-
ing for the [more than] 1,700 
businesses that are our mem-
bers,” he says. Membership at the Chamber 

has remained strong in the 
last few years — something 
MacDonald says stems from 
a diverse list of reasons that 
are different for each busi-
ness that becomes a member. 
With there being many ways 
a membership benefits busi-
nesses, MacDonald says it 
can be multiple reasons they 
choose to get involved.

“There are tangible savings, 
access to programs and services 
and advocacy opportunities 
that come with being a 
member. When you pool your 
voice with 1,700 others, you 
can have an impact,” he says. 

MacDonald says another 
key of the Chair’s role is en-
suring to not only advocate 
on behalf of businesses, but 
to ensure all directors on its 
board feel they are able to 
make effective contributions. 
He says this is what ensures 
the voices that are heard 
properly represent the board’s 
diversity of people, experience 
and expertise. “There’s no point of having 

people on your board if they 
feel the environment is one 
where they can’t make a con-
tribution. We want them to 
succeed and, as Chair, it’s my 
role to ensure that they can,” 
he says. 

WHERE IT’S WORKED
Ensuring all voices are 

heard has led to successes past 
and present, says MacDonald, 
pointing to one that comes to 
mind for many when thinking 
of red tape and business: the 
change to Sunday shopping 
rules in Nova Scotia, which 
he says came after repeated 
conservations the Chamber 
had with governments of 
all levels starting as far back 
as early 2000. It’s an area he 
says the city, municipality 
and province have continued 
listening to the Chamber on 
as more and more red tape is 
lifted to foster better business 
conditions. “This change came after a 

long time spent highlighting 
redundant regulations and 
how they hold back busi-
nesses. The Chamber led the 
charge and showed govern-
ment that changing Sunday 
shopping hours would result 
in red tape reduction,” says 
MacDonald.“This showed that our 

advocacy works — that we’re 
being listened to.”MacDonald says the Cham-

ber has been an effective voice 
in Nova Scotia, Premier Stephen 
McNeil’s announcement in 
February that the province 
will cut its corporate tax rate 
beginning in April by two 
points, bringing it down to 
14 per cent. The announce-
ment also revealed the small 

business tax rate was cut by 
0.5 of a point from three to 
2.5 per cent. “This number is more in 

line with the national aver-
age and recognizes we need a 
tax and regulatory structure 
that reflects the 21st-century 
world. I’m not saying we 
alone caused all of that to 
happen, but this shows we 
are part of the dialogue in 
our community,” he says. 

MacDonald says the city 
and its business develop-
ment is a far cry from the 
Halifax he first moved to 
in 1993. With a record-
breaking year under its belt 
and a focus on both crunch-
ing numbers and supporting 
ventures to grow future 
successes, MacDonald sees 
no reason why this year 
should be any different.

“I remember sleepy old 
Halifax with no buildings, 
no development and noth-
ing going on. When I look 
around now, the amount of 
growth and opportunity I see 
is breathtaking. It’s hard to 
not get excited,” he says.

The Halifax Chamber continues to work 

hard for its members and the business 

community. We are making daily updates to 

our COVID-19 resources page to keep you 

informed of new funding programs, updates 

to existing programs, and any other available 

resources. We are very proud of the Hal� ax 

business community and its resilience and 

innovation during these dif� cult times. Please 

visit HALIFAXCHAMBER.COM/COVID19 or 

contact us concerns@halifaxchamber.com 

with your questions and concerns. 

We’re in your corner.

PLEASE NOTE: While this 
article was written long before 

COVID-19 hit our community, 
we still wanted you to be able 

to get to know our new Chair.

Don’t forget 
about Content Solutions! 
This is an exclusive offer for 
Chamber members only.  
1/2 page for $1,954
1/4 page for $1,686
Must be booked 10 business days 
before the ad booking deadline.


