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Join the Halifax Chamber for an adventure to…

INDIA

September 19 – September 30, 2019
11-Day trip for only:

$2,999

*

DELHI • AGRA • JAIPUR • PUSHKAR • UDAIPUR

Your trip
includes:

*

• Roundtrip international airfare & tax (from TO) • English-speaking tour manager
• 8 nights hotel accommodations • Sightseeing & entrance fees as per itinerary
• Daily breakfast buffet • A/C transportation • 3 special dinners

DAY 1: CANADA

Make your way to YYZ International
Airport to board your flight to India.

DAY 2: DELHI

On arrival at Delhi International Airport
you will be met by your tour guide and
transferred to your hotel.

DAY 5: AGRA – JAIPUR

Drive to Jaipur and visit the Fatehpur
Sikri, an eerily abandoned capital from
the Mughal Empire. Enjoy a Special
Dinner of authentic Rajasthani Cuisine
at a local restaurant.

DAY 6: JAIPUR

Morning tour of Old and New Delhi
visiting the Raj Ghat and the India
Gate. View the Presidents House, the
Baha’i Lotus Temple and the Qutub
Minar.

Start your day at Amber Fort. Take
a royal ride on an elephant and visit
the Jagmandir. In the afternoon, view
the Hawa Mahal, City Palace and
Jantar Mantar. In the evening, enjoy
a Demonstration of Gem-Cutting &
Polishing.

DAY 4: AGRA

DAY 7: JAIPUR – PUSHKAR

DAY 3: DELHI – AGRA

Enjoy the sunrise at the Taj Mahal. Visit
the Agra Fort in the afternoon. In the
evening, enjoy a Marble Craftsmanship
Demonstration.

•
•
•
•

$500 non-refundable deposit
Valid passport and visa required
Price reflects double occupancy
Add $899 for single occupancy

Enjoy a walking tour of the holy city of
the God, Brahma. Visit the holy Pushkar
Lake and the famous 8th century
Brahma Temple. Experience a special
Pooja Ceremony on the banks of
Pushkar Lake.

DAY 8: PUSHKAR – UDAIPUR

Journey to Udaipur. Experience a
Sunset Cruise on Lake Pichola and
stop at the island of Jag Mandir, a 17th
century palace on the water.

DAY 9: UDAIPUR

Begin your day at the City Palace,
overlooking the blue waters of Lake
Pichola. Explore the Old City and its
bustling streets lined with art shops,
spice vendors, tailors and more. Enjoy
a Special Dinner at 1559 Restaurant.

DAY 10/11:
UDAIPUR – DELHI – CANADA

Late afternoon transfer to the airport
to connect with your flight back to Delhi
and connect with your international
flight back home.

• Includes everything listed on the itinerary
• Optional Tour: $52/person
Itmad-Ud-Daulah aka "Baby Taj",
1st Mughal structure totally built
from marble.
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We want to increase the entrepreneurial capacity so our
communities can play a deeper, broader role in the economy.”
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EVENTS

CHAMBER EVENTS
POWER LUNCH

“Smarter Next Year” with
Dr. David Bardsley

DATE: Friday, June 7
TIME: 12 – 1:30 p.m.
LOCATION: Halifax Chamber of Commerce
office

POWER LUNCH

Dementia Friendly Business

DATE: Wednesday, June 12
TIME: 12 – 1:30 p.m.
LOCATION: Halifax Chamber of Commerce
office

BUSINESS AFTER HOURS

HOSTED BY: Forest Lakes Country Club
DATE: Thursday, June 20
TIME: 4:30 – 6:30 p.m.
LOCATION: 40 Eagle View Drive, Ardoise NS

WONDER WOMEN
CONFERENCE

DATE: Friday, June 21
TIME: 8 a.m. – 1:30 p.m.
LOCATION: Canadian Museum of
Immigration at Pier 21

THANK YOU TO OUR
MAY SPONSORS:

SAVE THE DATE:
DEPUTY GOVERNOR
LAWRENCE SCHEMBRI,
BANK OF CANADA
SEPTEMBER 5

SMALL BUSINESS WEEK
OCTOBER 21-25

FALL DINNER
NOVEMBER 14

8:00AM - 1:30PM

“WHENEVER I ATTEND WONDER WOMEN, I WALK
OUT FEELING EMPOWERED, POSITIVE AND READY
TO TACKLE ANYTHING. I LOVE THE SPEAKERS,
ENERGY, AND PEOPLE.”
-TINA BARNES

CANADIAN MUSEUM OF
IMMIGRATION AT PIER 21

SENIOR MANAGER, REGIONAL MARKETING
AND BUSINESS DEVELOPMENT,
ROGERS COMMUNICATIONS

JUNE 21
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For a full and up-to-date list of our
Chamber events, please visit
www.halifaxchamber.com/events
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PRESIDENT’S MESSAGE

New faces, organizations
and ideas
What’s next for the Chamber heading into summer

PATRICK SULLIVAN
PRESIDENT & CEO

I

t’s summertime in Nova Scotia, the
days are longer, warmer and full of
sunshine, and for some, that means business slows down. For us at the Chamber,
it means planning. We’re gearing up for
a busy fall with six luncheons already
scheduled. Summer gives us a chance to
think strategically about what we have
left to do for our year and to plan for the
coming year. We’re updating communications plans, planning our policy documents and cleaning up databases.
This summer, we’re kicking off our
planning with an all-day session led by
our new Chair of the Board and a few

new Board members. If you missed May’s
issue of Business Voice, we introduced
our new Chair, Margaret Chapman,
COO and Partner of Narrative Research.
In this issue, you’ll meet our five new
Board members on page 28. It’s important for us to have new members every
few years, to ensure diverse and fresh
representation. We’re thrilled to welcome
members across key Nova Scotian industries, like transportation and business
development.
As many of you know, one of the
Chamber’s pillars has long been immigration, but we’ve expanded that focus
with the addition of underrepresented
groups to the workforce to ensure that
our members have access to the pool of
talent they need. In this issue, inspired
by one of our new Board members, we
tell the story of Ulnooweg. I’ve learned
a lot about this organization in the last
few weeks. Ulnooweg plays a huge role
in business development in Indigenous
communities. They offer access to capital, business plan support and so much
more — read the story on page 18.
We engage our members by finding
issues that impact their business and

DO YOU
HAVE A JOB,
BUT WANT
A CAREER?

@prezhfxchamber
then looking for solutions. Did you know
83 per cent of our members are small
businesses with less than 25 employees? We support our members however
we can, and this issue we’re tackling
energy efficiency opportunities for small
businesses. Read about Efficiency NS’
programs to save your business money on
page 22.
We’re constantly looking for new
ways to engage our diverse membership
and telling their stories here in the magazine is one of our favourites. Keep an eye
out over the coming year for new faces,
new organizations and new ideas.
Our last event before the summer
months is happening on Friday, June 21.
We hope you can join us for the newest
edition of the Wonder Women conference. The Wonder Women series offers
female-driven content featuring local
professional superheroes. Build meaningful relationships with women across
all industries and participate in workshops on personal branding, owning your
ambition, breaking down barriers and
unleashing your superpowers. All superheroes welcome — regardless of gender.
Hope to see you there.

Whether you’re in the market for a new
career or curious to see where your skills
could take you, Cream Careers will
connect you with quality career options.
View career listings by industry, post
your resume to be seen by top employers,
and connect ith us on social media so
you don’t miss the latest postings.

Join for free today and
get the career you deserve.

RISETOTHETOP.CA

BUSINESS VOICE
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NEW & NOTED
We welcome our new Chamber members
ACME SIGN & GRAPHICS
COMPANY

CLAUDIA CHENDER –
MLA DARTMOUTH SOUTH

Over 20 years experience as a full service
sign provider offering on-site screen
printing, cresting, large format digital
print, full vehicle graphics, awnings,
windows graphics, store front signs,
safety and parking signs, planter boxes
and LED signage. In house screening
and cresting allows us to offer custom
promotional items, such as uniforms,
jerseys, jackets, T-shirts and hats. Check
us out on Facebook.
Scott Fraser

Claudia Chender, MLA Dartmouth
South, is the spokesperson for Justice,
Finance and Treasury Board, the Human
Rights Commission, Business, Rural
and Regional Economic Development
and Education and Early Childhood
Development. She is also NDP House
Leader.
Claudia Chender

25 Raddall Avenue, Unit 4
Dartmouth, NS
902-481-1007
acmesign01@gmail.com
www.acmesign.ca
ADVERTISING, PR & MEDIA –
Signage

ANDY FILLMORE – MEMBER OF
PARLIAMENT FOR HALIFAX
Andy represents 100,000 constituents of the federal riding of Halifax in
Canada’s House of Commons.
Andy Fillmore
1888 Brunswick Street, Suite 808
Halifax, NS
902-426-8691
andy.fillmore@parl.gc.ca
GOVERNMENT – Government

ANN RAGBIR – WEALTH
ADVISOR WITH RBC DOMINION
SECURITIES
Ann Ragbir

1959 Upper Water Street, Suite 1400
Purdy's Tower One
Halifax, NS
902-421-4017
ann.ragbir@rbc.com
www.rbcwealthmanagement.com/
ann.ragbir
FINANCE & INSURANCE –
Investment Management
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120-33 Ochterloney Street
Dartmouth, NS
902-406-2301
claudiachendermla@gmail.com
www.claudiachender.ca
GOVERNMENT – Government

COAST PUBLISHING LTD.
Since 1993, The Coast has been required
reading for people who live in and love
Halifax. Our brand was built on the
iconic weekly newspaper and has grown
to include busy online sites, active social
media channels and popular events,
such as Halifax Burger Week and Halifax
Oyster Festival.
Christine Oreskovich
2309 Maynard Street
Halifax, NS
902-422-6278
christine@thecoast.ca
www.thecoast.ca
BUSINESS & PROF. SERVICES –
Publishing

COMMUNITATE
Susan Tate

Dartmouth, NS
902-441-6135
setate2009@gmail.com
communitate.ca
BUSINESS & PROF. SERVICES –
Writing

JUNE 2019

DENNY MARKETING LTD. /
DENNY'S ATLANTIC DETAIL
LIMITED
Established in 2010, Denny Marketing
Ltd. has positioned itself as a leader
in managing all of your dealership
F&I needs. We provide a full range of
warranties and insurances backed by the
industry’s most respected underwriters
to protect both the customer and the
dealership from the unseen. Our sister
company, Denny’s Atlantic Detail,
started in 2017 and offers a full line of
detail products, including protective
coatings for commercial and individual
coverages and our new patent pending
ceramic coatings.
Denise Garagan
24 Simmonds Drive, Unit 18
Dartmouth, NS
902-880-9009
denise@dmltd.ca
www.dmltd.ca
TRANSPORTATION –
Automotive Cleaning/Detailing

EBONY CONSULTING
We are a boutique consulting firm with
over 30 years of experience. Crystal is a
seasoned human resources practitioner,
results-driven facilitator, award-winning
diversity strategist, policy analyst and
adult educator and coach, with a passion
for helping clients embrace their human
capital and unleash their potential. We
are highly recognized for our unique
approach of helping clients maximize
the benefits of diversity by transforming
their organizations and infusing inclusion into their policies, practices and
procedures.
Crystal Taylor
P.O. Box 124, Lakeside
Halifax, NS
902-876-2479
taylorcs@bellaliant.net
www.ctebonyconsulting.com
EDUCATION & PROF.
DEVELOPMENT – Coaching

NEWSMAKERS
ELIZABETH FRY SOCIETY –
MAINLAND NOVA SCOTIA
The Elizabeth Fry Society Mainland
Nova Scotia addresses the criminalization of women and girls by providing
one-on-one outreach to those in prison
and jail, housing supports through Holly
House, comprehensive programming
and encouraging public awareness of
issues related to women involved with
criminal law.
Emma Halpern
Dartmouth, NS
902-454-5041
ed@efrymns.ca
www.efrymns.ca
NOT-FOR-PROFIT GROUPS –
Charitable Organizations

FALL RIVER LIVING & BEDFORD
LIVING MAGAZINES
Monthly community magazines delivered free to area residents and supported
by local businesses. Each month we feature a family and include an events page,
recipe section, kid’s corner, pet and real
estate section. With an 89.4 per cent
read rate, it is a very effective marketing
tool, rated 3 times more effective than
social media.
Joanne Pullin
Fletchers Lake, NS
902-817-0050
jpullin@bestversionmedia.com
www.bestversionmedia.com
ADVERTISING, PR & MEDIA –
Advertising

FLEXWORK COWORKING INC.
Flexwork provides co-working, furnished offices and meeting rooms in a
renovated 6000+ sq. ft. space within a
landmark historic building in the heart of
downtown. Enjoy your independence,
flexibility and freedom alongside a growing number of likeminded professionals
(and potential collaborators) from all
fields.Working remotely? Make Flexwork
your HQ.
Max Boosey
1533 Barrington Street, Suite 302
Halifax, NS
902-209-2825
hello@flexworkhalifax.com
www.flexworkhalifax.com/
BUSINESS & PROF. SERVICES –
Bus. Service Centres

GREENLIGHT ANALYTICAL INC.
Greenlight Analytical takes the power of
the lab directly to growers, first responders and law enforcement. We are developing a novel cannabis and narcotic
analyzer based on the gold standard of
chemical analysis — a mass spectrometer. The unparalleled analysis capability,
combined with customized software
and a simple user interface allows
non-experts to detect toxins, residual
pesticides, fertilizers, mold precursors
and other chemicals.

Gen Z is hitting
the workforce!

James Wylde

Dartmouth, NS
613-633-6838
wylde@greenlightanalytical.com
www.greenlightanalytical.com
COMPUTERS, IT & TECHNOLOGY –
Biotechnology

HALIFAX ASTROLOGER
Mj Patterson

Halifax, NS
902-880-0771
Mj@HalifaxAstrologer.com
www.HalifaxAstrologer.com
BUSINESS & PROF. SERVICES –
Business Advisors

HALIFAX QUALITY HOMES LTD.
Halifax Quality Homes Ltd. specializes
in residential leasing and property management of condos/flats, houses, short
or long-term rentals and furnished or
unfurnished properties throughout the
Halifax Regional Municipality. Whether
your property is urban or oceanfront,
modest or palatial, doing business with
you is a privilege and our goal is to find
the best possible tenants for every property, whether it’s a tiny bachelor apartment, or a six bedroom executive home.
Colin Sword
246 Bedford Highway
Halifax, NS
902-445-4952
info@HalifaxQualityHomes.com
www.HalifaxQualityHomes.com
REAL ESTATE/CONSTRUCTION –
Property Management

Your
Next Gen
Hire

They value security, teamwork and creativity.
Learn more about what makes them tick.
To nd out, visit
thechronicleherald.ca/now-atlantic

BUSINESS VOICE
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HAPAG-LLOYD (CANADA) INC.

KIDS HELP PHONE

PFR SOLUTIONS

Sebastian Paeplow

Kids Help Phone is Canada’s only 24-7
national service offering professional
counselling, information, referrals and
volunteer-led, text-based support for
young people. Kids Help Phone’s free,
anonymous and confidential services
are available in both English and French.
Carole Cooley

Patrizia Rothenberger

6708 Bayne Street, 2nd Floor
Halifax, NS
877-893-4421
sebastian.paeplow@hlag.com
www.Hapag-Lloyd.com
TRANSPORTATION – Logistics

HEALTH, WEALTH AND SPIRIT
A health and wellness company that is
all about creating solutions to transform
lives both physically and financially.
Isagenix has created a system of scientifically developed, no-compromise products that work synergistically together to
produce results and provide the basis for
a long-term lifestyle of healthy living.
Darlene Garrison
Dartmouth, NS
902-789-0380
isabehealthy@gmail.com
www.darlenedrisdelle.isagenix.com
HEALTH CARE –
Health and Wellness

JIVE PHOTOGRAPHIC
PRODUCTIONS
Communicate your brand and messaging through professional photography and video production with Jive
Photographic Productions. Along with
over 20 years of experience and great
studio space, we put together the best
crews and creative team to create compelling and engaging content.
James Ingram
27 Torrington Drive
Halifax, NS
902-499-1042
james@jivephotographic.com
www.jivephotographic.com/
PERSONAL CARE & SERVICES –
Photography

301-1600 Bedford Highway
Bedford, NS
902-457-0733
carole.cooley@kidshelpphone.ca
www.kidshelpphone.ca
NOT-FOR-PROFIT GROUPS –
Charitiable Organizations

LEDWIDGE LUMBER
COMPANY LTD.
Cassie Turple

195 Old Post Road, P.O. Box 39
Enfield, NS
902-883-9889
cassie@ledwidgelumber.com
www.ledwidgelumber.com
INDUSTRIAL & MANUFACTURING –
Wood Products

MARITIME VEHICLE PROVIDERS
Mike Whalen

208 Joseph Zatzman Drive
Dartmouth, NS
902-468-0377
mwhalen@mvpns.ca
www.mvpns.ca
TRANSPORTATION –
Automotive Sales/Leasing

MCKENNA RIES INC.
McKenna Ries Inc provides consulting
expertise in the high voltage electrical sector. We specialize in strategic
planning, project development, project
management and construction management services, backed by 60 years of
combined expertise delivering some of
Canada’s largest power projects. We are
based in the Halifax area and support
clients across Canada.
Vicki McKenna
Seabright, NS
902-410-9032
vickimckenna@eastlink.ca
BUSINESS & PROF. SERVICES –
Business Consulting
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Bedford, NS
902-719-8004
pfr_solutions@outlook.com
BUSINESS & PROF. SERVICES –
Consulting (General)

PH FARMER CONSULTING LTD.
Founded in 2002, PH Farmer Consulting
Ltd. provides professional taxation,
accounting and business consulting services. Our primary focus is helping firms
(conducting R&D activities) prepare
scientific sesearch and experimental
development (SR&ED) tax credit claims.
We have assisted companies in a variety
of industries, access millions of dollars in
funding support.
Paul Farmer
Bedford, NS
902-433-0558
pfarmer@ns.sympatico.ca
www.phfarmer.com
FINANCE & INSURANCE –
Income Tax Service

PLACEMAKING 4G
P4G is the new generation of recruiting. We partner with our clients to
create transformational partnerships
and impact by providing cost-effective
talent attraction strategies and innovative employment solutions. We take a
values-alignment approach to attract
and retain cultural contributors for our
clients.
Matt Thomson
5557 Cunard Street, Suite 200
Halifax, NS
902-718-7441
matt@p4g.ca
www.p4g.ca
HR, EMPLOYMENT & STAFFING –
Recruitment Services

NEWSMAKERS
PROSTATE CANCER
CANADA ATLANTIC
Prostate Cancer Canada is the leading
national foundation dedicated to the
elimination of the most common cancer
in men through research, advocacy, education, support and awareness. Through
major fundraising efforts and with the
support of our donors and volunteers,
Prostate Cancer Canada Atlantic Region
is leading the way in the fight against
prostate cancer.
Dennis Potharst
1809 Barrington Street, Suite 810
Halifax, NS
902-420-9449
dennis.potharst@prostatecancer.ca
www.prostatecancer.ca
NOT-FOR-PROFIT GROUPS –
Not-For-Profit Groups

SALTSCAPES HALIFAX EXPO

An exciting benefit
for you as a Halifax
Chamber member.
Get preferred rates and
coverage that fits your needs.

You save with
preferred
insurance rates.

Linda Gourlay

2882 Gottingen Street
Halifax, NS
902-464-7258
lgourlay@saltscapes.com
www.saltscapes.com
BUSINESS & PROF. SERVICES –
Publishing

Dartmouth, NS
902-452-2270
tanya@tanyamedia.com
www.tanyamedia.com
COMMUNICATIONS –
Communications Consulting

You have access to the
TD Insurance Meloche Monnex
program. This means you can get
preferred insurance rates on a wide
range of home, condo, renter’s and
car coverage that can be customized
for your needs.
For over 65 years, TD Insurance
has been helping Canadians find
quality insurance solutions.

TANYA MEDIA
Tanya Media is the premiere media content production and communications
company in Atlantic Canada. Tanya
Chedrawy is the Founder and CEO and
as the host and producer of Eastlink TV’s
Small Talk Big Ideas, she understands
the power of a story. She uses her expertise to help organizations cultivate a
strategic storytelling practice to establish
themselves in a category of one.
Tanya Chedrawy

Take advantage of your
member benefits.

Feel confident your coverage
fits your needs.
Get a quote now.

An affinity program partner of

HOME | CONDO | CAR

Get a quote and see how
much you could save!
Call 1-866-269-1371 or go to
tdinsurance.com/halifaxchamber
The TD Insurance Meloche Monnex program is underwritten by PRIMMUM INSURANCE
COMPANY. It is distributed by Meloche Monnex Insurance and Financial Services Inc.
in Quebec and by TD Insurance Direct Agency Inc. in the rest of Canada. Our address:
50 Place Crémazie, 12th Floor, Montréal, Québec 2P 1B6. Due to provincial legislation,
our car and recreational insurance program is not offered in British Columbia,
Manitoba or Saskatchewan. All trade-marks are the property of their respective owners.
® The TD logo and other TD trade-marks are the property of The Toronto-Dominion Bank.

BUSINESS VOICE
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TITAN FLOORING
Titan Flooring is a new flooring company. We supply and install all kinds
of floors. We also provide professional
advice to match the customer’s needs.
Our window blinds line is coming soon
and will include about 1,000 differnent
kinds of blinds. Our goal is to build a
better home for everyone.
Lu Liu
109 Ilsley Avenue, Unit 4
Dartmouth, NS
902-469-6886
titanflooring.lu@gmail.com
www.titanflooringltd.com
HOME & GARDEN – Flooring

TRAVEL GAL –
SUZANA CABRITA
Suzana Cabrita

Hubley, NS
902-817-7897
scabrita@tpi.ca
TRAVEL & TOURISM –
Travel Services

VIEWPOINT REALTY
SERVICES INC.
ViewPoint Realty is a technology-driven
brokerage, powered byViewPoint.ca and
75 staff and agents in six offices across
Nova Scotia. Our technology and team
provide real estate, mortgage and insurance brokerage services to home buyers
and sellers.
Bill McMullin
600-1550 Bedford Highway
Bedford, NS
902-482-3100
bill@viewpoint.ca
www.viewpoint.ca
REAL ESTATE/CONSTRUCTION –
Real Estate Residential

Ceiledh Monk – International
Business, Carleton
Hammonds Plains, NS
ceiledhmonk@gmail.com

Chidi Bryant Nwachukwu –
Master of Technology,
Entrepreneurship & Innovation,
SMU
Halifax, NS
chidaimollar@gmail.com

RETIRED MEMBERS
Diane Rose

Halifax, NS
dianer404@gmail.com

INDIVIDUAL MEMBER
Cayla Stryncl

Dartmouth, NS
902-809-3445
caylaleger@gmail.com

e

Smart Growth of our Ocean Innovation Team
Mohammad Ali Raza, chair of the Cox & Palmer Ocean Innovation Team, is pleased to
announce the appointment of Dr. Marlon Lewis as Senior Ocean Advisor to the Halifax team.
Dr. Lewis is Professor Emeritus in the Department of Oceanography at Dalhousie University
and a successful entrepreneur, having created Satlantic, now part of Sea-Bird Scientiﬁc. Dr.
Lewis will assist the Cox & Palmer Ocean Innovation Team and our clients as we work to turn
Atlantic Canada’s ocean potential into reality.
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STUDENT MEMBERS
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Are you a new member?

To submit your 50-word description for
New & Noted, please contact Mandi Goudey,
Administrative Assistant at mandi@
halifaxchamber.com or 902-468-7111 within
the first six months of membership.

NEWSMAKERS

MEMBERS IN THE NEWS
How our members are growing Halifax

WELCOME TO EASTER SEALS
NOVA SCOTIA
Easter Seals Nova Scotia is pleased to
announce that Wanda Sinclair Trider has
joined the executive team as Director of
Development. Wanda is an ambitious and
enthusiastic development professional
with more than 12 years experience in
non-profit philanthropy. Most recently
she worked with the Dartmouth General
Hospital Foundation on the $13 million
“Above and Beyond” capital campaign
for the DGH Redevelopment. Previously,
Wanda spent 11 years as a Development
Consultant with RBR Development
Associates Ltd., working with numerous
clients to expand their development goals.

RHYSEDITS.COM NOMINATED FOR MEDIA AWARD
Halifax based Producer and Editor,
rhysedits.com (aka Rhys Waters) is
celebrating two of his projects being
nominated for 2019 Celtic Media Awards.
Both BBC projects, the TV show Rhod
Gilbert’s Work Experience has been
considered in the Best Entertainment

category and hit podcast The
Unexplainers, for Best Radio Comedy.
The 40th Celtic Media Festival is being
held in Aviemore, Scotland and aims to
promote the languages and cultures of
the Celtic nations in film, on television,
radio and new media.

Get your message out on target and on time.
A full-service commercial printer with direct-mail capabilities, unique in Atlantic
Canada, Bounty Print offers a wide range of services for all your printing needs
including a newly installed wide format division.
Bounty’s industry-leading team has the knowledge and experience to deliver
great value and impact for your next print project.

BOUNTYPRI NT

YOUR FULL-SERVICE COMMERCIAL PRINTER

902.453.0300
W W W . BO U NT YPR INT . CO M

BUSINESS VOICE

11

NEWSMAKERS

SAY HELLO TO NARRATIVE RESEARCH
Corporate Research Associates, a leading
national market research company headquartered in Halifax, recently relaunched
as Narrative Research. The company’s
new ownership team (Margaret Brigley,
CEO; Margaret Chapman, COO; and
Peter MacIntosh, Chief Research Officer)

set out to modernize the organization with a fresh new name, look and
approach. Narrative Research is powered
by the belief that every insight tells a story
and this attention to detail will continue
to enable its clients to turn research into
strategy and results.

DSM TELECOM ADDS
ACCESSION SOFTPHONE
DSM Telecom has added Accession
softphone & Telax hosted contact centre
to their list of business class phone
services in the cloud. Accession allows the
use all the features of DSM phone services
from any device at the office, home or
on the move. Users can seamlessly move
from device to device or from cellular to
Wi-Fi, even in the middle of a call. They
can make and receive voice or video calls,
look up contacts and chat with colleagues,
all while connected to their office phone
number, regardless of the device or
location.

CONCILIATION AND
MEDIATION SERVICES OFFERS
ALTERNATIVE

JUSTIN TRUDEAU VISITS NORTHWOOD
Northwood was selected to host Justin
Trudeau on March 28 as he made a trip to
the Maritimes to visit nursing homes to
discuss issues facing seniors in Canada.
He was accompanied by Andy Fillmore,
member of Parliament for Halifax;
Darrell Samson, member of Parliament
for Sackville-Preston-Chezzetcook;
12

and the Honourable Bernadette
Jordan, Minister of Rural Economic
Development. Trudeau spent the morning in the Shirley Burnstein Hall, taking
the time to go around and shake hands
and speak with every resident and staff
member there.
(Photo by Adam Scotti)
JUNE 2019

Are you involved with a matter that is
before the Labour Board? Did you know
that you can pursue mediation as an
alternative to a hearing? Conciliation
and mediation services (CMS) has
entered into an agreement with the
Labour Board, whereby matters relating to the Trade Union Act, Labour
Standards Code and the Occupational
Health and Safety Act can be referred
to mediation with CMS. The process is
voluntary, without prejudice and confidential. If the matter is not resolved,
the parties can proceed with a hearing. If you have any questions, visit:
www.novascotia.ca/lae/labourboard/
boardmatters/

NEWSMAKERS

ALWAYS HOME HOMECARE
EDUCATES FAMILIES
Always Home Homecare successfully
launched a series of Positive Approach™
to Care workshops this spring in partnership with the Halifax Public Libraries.
The workshops had a great turn-out and
received very positive feedback. Family
members learned practical tips and
information to help care for a person with
dementia. If you would like our certified
dementia trainer, Rosanne Burke, to put
on a free workshop or presentation for
your church, club, workplace or community group, call 902-405-4400. She’s passionate about dementia care and helping
family caregivers.

PARKWOOD HOME CARE’S NEW OFFICE
Parkwood Home Care is happy to
announce they have moved into
1535 Dresden Row, Suite 208, City
Centre Atlantic. “We are a proud Halifax
Chamber member. Our promise to you is

that we will treat your loved ones with the
same compassion that we treat our own
family members.” Come on by for a visit,
or call us at 902-421-9191 if you would
like to learn more.

FDA CLEARANCE FOR NEW
CRYOCHECK PRODUCT
In March, Precision BioLogic's
CRYOcheck™ Factor VIII Inhibitor Kit
was cleared for sale in the U.S. This
followed regulatory authorization for
Canada, the E.U., Australia and New
Zealand in February. The presence of
Factor VIII (FVIII) Inhibitors reduces
therapy effectiveness and is one of the
most complex and costly complications for
people with hemophilia A. Because of this,
it is important for clinical laboratories to
have a testing system that can accurately
and precisely quantify FVIII inhibitors in
patient samples. Precision BioLogic developed its new kit to address this challenge.

902-423-6440
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BREATHING EASIER AT NIGHT
Over 30,000 Nova Scotians suffer from
sleep apnea, a condition that causes a
person to stop breathing while they sleep.
However, not everyone can afford to
treat this condition, with therapy costing
anywhere from $1,500 - $5,000. That’s
why the Lung Association of Nova
Scotia works with Lions Clubs across

the province to collect gently used sleep
apnea machines, which are refurbished
with the help of Dalhousie University
School of Health Sciences and then
donated to people who cannot afford
therapy. If you would like more information on this program, please visit
www.ns.lung.ca.

WhitePointfall
ExecutiveMeetingPackage

from

$219

WENDY BROOKHOUSE
NAMED TO FACULTY
Wendy Brookhouse, Founder/Chief
Strategist of Black Star Wealth has
been added to the faculty of the Women’s
Leadership Intensive. This one year
program combines in-person retreats and
virtual training to help women in leadership roles realize their vision. Wendy
will focus on the role of money and how
your relationship with money affects your
career and business.

NEW EXECUTIVE DIRECTOR
ANNOUNCEMENT

Use the clarityy of summer to contemplate falll.
We trust you’re takiing advantage of these deliciously long days of summer – with beach time,
tee times, and beer on the porch time. Take a moment from your paddleboarding time to think
about a fall business gathering by the sea. Contact An
nne, and get workiing on a unique itinerary
with a mixture of work and play. How about a team bonding surf lesson?
It’s our Year of the Lobster, so leave time on the agenda for a lobster
supper on the lawn, and lobster s’mores by the bonﬁre. In the
meantime, we hope to see you here spending quallityy summer
time with family and friends. an
nne@whitepoint.com

Callanne: 902.423.8887 whitepoint.com
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Meetings and Conventions PEI is
happy to announce that our own Susan
Freeman has been appointed as our new
Executive Director. Susan has over 20
years of hospitality experience in both
sales and conference services. At Mount
Saint Vincent University, she earned
a degree in tourism and hospitality
management. She is very proud of the
work she has accomplished with the
hospitality industry on P.E.I. and is
looking forward to collaborating with
industry partners to further grow the
meetings and conventions mandate in
P.E.I. and Atlantic Canada.

NEWSMAKERS

35TH ANNIVERSARY
CELEBRATION

AQUALITAS RECEIVES
SALES LICENCE

Dartmouth TIC Talkers Club #9307
is pleased to congratulate Spirit-ED
Toastmasters #5375 on their 35th
anniversary celebration. The meeting
included members from the past 35 years,
as well as current membership. “This is
a club that has paved the way and been
a positive platform for many members
over the years. Former and current
members expressed their abundant
appreciation and shared many stories of
their successes as a result of their membership in the club,” says distinguished
Toastmaster, Brenda Saunders/Todd,
previous member of Spirit-ED and current member of Dartmouth TIC Talkers.

CASC’s 17th annual conference welcomed more than 150 delegates from
across our country. This three-day
conference, hosted by the Discovery
Centre, featured pre-conference activities, engaging learning sessions, keynote
speakers and events that included a
welcome reception, a trade show and our
national CASCADE Awards Gala.

Aqualitas, a Nova Scotian licensed
producer of certified organically grown
cannabis, is pleased to announce that
it has been awarded a sales licence by
Health Canada. Aqualitas will soon register a limited number of medical clients
and ensure its e-commerce platform
and fulfillment processes are running
smoothly before opening registrations
up more broadly. The sales licence also
permits Aqualitas to sell its products in
the adult-use marketplace. It is anticipated that its recreational brand, Reef,
will be available through Nova Scotia’s
cannabis retailer, NSLC, in early May.
Visit www.aqualitas.ca

FIRST TRAINING SESSIONS
LAUNCHED

IS SUCCESSION PLANNING
ON YOUR RADAR?

EXECUTIVE COACH WRITES
CHILDREN'S BOOK

Dress for Success Halifax launched the
first ever in-house training sessions offered
to team TSB participants of the Bluenose
Charity Challenge. The weekly training
sessions involve walking, running, yoga,
strength training, healthy eating classes
and camaraderie to form a supportive
team environment. “It’s extremely important to provide ongoing support in all that
we do with our clients internally, as well
as all who continue to support us from
the community, such as yoga instructor,
Victoria Brittney, leading these classes,”
says Board Chair, Julie Wisen, “we value
their contributions immensely.”

In a CFIB 2012 report titled, Passing on
the Business to the next Generation, it was
estimated that well over $1 trillion in
business assets would change hands by
2017. A secondary source identified that
by the year 2022, approximately $3.7 trillion of business assets will have changed
hands. This reality is a game changer and
challenge for Canadians unlike anything
ever seen before within the small business
sector nationwide. With challenges, come
opportunities. Reach out to professionals
to learn what you can do to prepare your
business for transition. Financial, legal
and real estate advisors can help.

Olga Manzoni, Avanti Coaching, recently
celebrated the launch of her children’s
book Mondays with Nonna (a children’s
book for adults first). As an Executive
Coach and HR leader, Olga channeled her
love of Mondays with a message to help us
and the children in our lives see the potential in each day — even Mondays. With
dashes of French, Italian and beautiful
water colour illustrations done by artist
Luisa Grottker, Olga is excited to spread
this positive message through the book
and through her coaching. To get a copy
of the book or coaching to work on loving
Mondays, visit www.avanticoaching.ca.

DISCOVERY CENTRE HOSTED
CASC CONFERENCE

BUSINESS VOICE
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NEW SUMMER CO-OP
STUDENT AT CEED

REACHABILITY:
THE INCLUSIVE EMPLOYER

LUZ LIMA-UPHAM JOINS
HALIFAX PARTNERSHIP

Over the years, some of the most inspired
work being done within CEED’s walls
has been from our youngest employees:
the co-op student. Fresh and innovative, co-op students have supported and
helped to mold CEED through a period
of evolution. With high hopes and higher
fives, CEED is happy to announce its
newest employee, Jenny Dunne. Jenny is a
public relations student out of Mount Saint
Vincent University. With a rich background in social media and marketing,
Jenny will fit right into her new position as
Entrepreneurship Program Coordinator.
Look forward to meeting her, Halifax.

reachAbility was honoured to have
hosted the Nova Scotia chapter of National
AccessAbility Week 2019 (May 27 –
June 2) with the support of our many
partners and sponsors. The events and
open houses showcased our province’s
passion and support for accessibility and
inclusion. Special thanks to Mark Wafer,
one of Canada’s top inclusive employers
and disability advocates, for travelling to
Nova Scotia and sharing his success with
our business community. His message
about the benefits and importance of
diversity were compelling.

Luz joined the Halifax Partnership
recently as Program Coordinator for the
Halifax Connector Program. She connects recent graduates and immigrants
(Connectees) to businesses leaders in their
industry (Connectors). Through these
connections, Connectees expand their
professional networks and discover career
opportunities in Halifax. Luz is originally
from Tabasco, Mexico and came to Canada
as an international student. Her personal
and professional experiences have greatly
influenced her passion for helping newcomers succeed and contributing to the
retention of talent in our community.

THE RIGHT
PRODUCT FOR
YOUR BRAND.

Headline
PROMOTIONAL PRODUCTS
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2019 Starfish Student Art Award Winner

GUEST SPEAKER AT
AWE-SUM EVENT

CONGRATULATIONS
KIM PAQUET!

Verity was recently invited to the
AWE-SUM conference in Cape Breton on
International Women’s Day. It was the first
time this event had been held and had in
excess of 90 attendees. Verity was asked
to talk about her experience setting up a
business as a newcomer to Canada. She
gave a talk to budding entrepreneurs on
how to get started and offered plenty of
encouragement and honest advice. Verity
also has a series of talks coming up in local
libraries about the subconscious mind and
how people sabotage themselves and how
they can best help themselves.

CAPTURED ESCAPE ROOMS
NEW EXPERIENCE!
Captured Escape
Rooms, in
partnership with
the Discovery
Centre, is pleased
to announce its
newest, innovative
escape experience,
Fully Charged! After Dr. Eno Vachon
mysteriously disappears, you must find
and prepare his latest innovation for
presentation to the World Energy League
before his nemesis has time to pry his
secrets out of him! Fully Charged! takes
place inside the Discovery Centre’s
innovation lab is now available to the
public on Friday and Saturday evenings
with three timeslots to choose from
starting at 6 p.m.

Beyond the appearances, 2019

Grout, concrete, steel, silver, rope, rough black diamond
Necklace: 47 × 14 × 4 cm | Brooch: 13 × 6 × 2 cm | Ring: 4.5 × 4 × 5.5 cm
PRESENTING SPONSOR

GOLD SPONSORS

LYDONLYNCH
A

HALIFAX STANFIELD HELPS
PROPEL N.S. SEAFOOD INDUSTRY
In 2018, Nova Scotia seafood represented
a significant portion of the record 36,938
metric tonnes of cargo processed at Halifax
Stanfield. With an increase of 8.5 per cent
over 2017, this marks the fifth consecutive
year of cargo volume growth. “We work
closely with suppliers, shippers and airlines
year-round to enable the global export
of goods directly from Nova Scotia to
destination markets, meaning more people
are able to enjoy our world-class quality
seafood and other products,” said Bert
van der Stege, Chief Commercial Officer
at Halifax International Airport
Authority. In recognition of the increasing global demand for Nova Scotia exports,
Halifax Stanfield will begin construction of
a new air cargo logistics park this year that
is slated to open in late 2020 or early 2021.
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SUPPORTERS

NSCAD University salutes
our creative business supporters
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BUILDING
CAPACITY

Ulnooweg unlocks the potential of Indigenous communities

A

n abandoned mine shaft beneath
Sudbury, Ont. might not be everybody’s idea of a dream vacation destination. But if you’re a serious science
buff, then this underground laboratory
specializing in neutrino and dark matter
physics will be just your cup of tea. At two
kilometres underground, the sensitive
experiments carried out at SNOLAB are
shielded from the cosmic radiation at the
earth’s surface.
In July, some 16 Indigenous high
school students and their teachers from
across the Atlantic region will get to
experience this scientific wow-factor
with a visit to SNOLAB. The excursion is part of a program called Digital
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Mi’kmaq, a unique educational initiative
of Ulnooweg.
“We want to expose young people
to the world of science, technology and
engineering,” says Chris Googoo, Chief
Operating Officer with Ulnooweg. “This
is where the future opportunities are, in
areas like big data, robotics, 3D modelling and artificial intelligence. So we
want our young people to be comfortable
in that world.”
Digital Mi’kmaq was launched in
January 2018 to deliver an enhanced
curriculum in STEM (science, technology, engineering and math) to
Indigenous youth and children. Strategic
partnerships have been forged with
JUNE 2019

By Joey Fitzpatrick

Dalhousie University’s Institute of Big
Data Analytics, the Canadian Space
Agency, DHX Media and Mila, the
artificial intelligence learning laboratory
at the University of Montreal. Canada’s
Governor General is a patron of the
program and on May 24, 2018 Canadian
astronaut Jeremy Hansen visited L’nu
Sipuk Kina’muokuom School in Indian
Brook, N.S. to inspire students to follow
their dreams.
The story of Ulnooweg is a story of
reclaiming triumph from tragedy. It’s
now called the Sixties Scoop and it refers
to the scooping up of Indigenous children from their families for placement
in mostly non-Indigenous homes. The

COVER STORY

We want to expose young
people to the world of
science, technology and
engineering. This is where
the future opportunities
are, in areas like big data,
robotics, 3D modelling and
artificial intelligence. So we
want our young people to be
comfortable in that world.”
— Chris Googoo,
Chief Operating Officer,
Ulnooweg
Photos contributed

practice occurred across Canada and the
U.S. beginning in the 1950s and persisting well into the 1970s. In many cases
the children were forcibly removed from
their homes.
“By the 1970s many of those children started returning to their communities,” says Googoo. “They were coming
back and looking for their parents, their
family members and their communities
and asking why they were adopted out of
their homes.”
The Indigenous community’s
response to this tragedy was multi-faceted and sweeping. The Mi’kmaq Family
and Children Services was created to
meet the needs of children, youth and

families within the Indigenous communities. It halted the adopting out of
children by giving the communities the
tools to deal with the social issues.
Dalhousie University’s School of
Social Work now has an affirmative action
admissions program and in September,
2005 the school welcomed a cohort of 30
Mi’kmaq and Maliseet social work students in a joint initiative with St. Thomas
University’s School of Social Work.
It was also recognized that there had
to be an avenue for economic development and job creation. The dark side of
Canada’s history did much to quash the
Aboriginal entrepreneurial spirit that
had boomed during the fur trading days
BUSINESS VOICE

of the 1700s. In 1885 a pass system was
put in place that required people living
on a reserve to get written permission to
be off the reserve and this system was
enforced into the 1940s. Before 1960
Indigenous people did not have the right
to vote in Canadian federal elections and
it was not until the 1980s that the federal
government began to address Aboriginal
business development. And the government’s first halting steps in that direction, however well-intended, did not
exactly hit the mark.
“They really didn’t know how to do
it,” says Paul Langdon, Major Projects
Manager with Ulnooweg. “At first they
just attached it to existing programs for
19
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applied innovation in the oceans sector.
small and medium-sized businesses.
Then six years ago it broadened its
It’s a hub where start-up companies,
They didn’t take into account the degree
mandate to include research, training
small and medium-sized enterprises and
to which the Aboriginal community had
and financial literacy. The Ulnooweg
post-secondary expertise are housed
been isolated up to that point and that
Financial Education Centre was launched
together.
they mostly did not have access to those
to provide research and financial literacy
“This is one of the reasons we focus
programs.”
training for Indigenous communities.
on STEM for the young people,” Langdon
Ulnooweg is a Mi’kmaq word which
The centre is a registered charity
says. “There’s a lot of overlap between
roughly translated means to make
designed to enhance the financial deciscience, engineering and entrepreneurIndigenous or adapt the beliefs, customs
sion-making abilities of First Nations
ship. Engineers and entrepreneurs both
and culture of the Mi’kmaq people.
Chiefs and Council.
tend to be problem solvers.”
Within this context the Ulnooweg
The centre has developed, tested
Ulnooweg is also well positioned to
Development Group operates as an
and implemented an innovative and
play a role in the Oceans Supercluster,
“Indigenized” development group that
proprietary approach to community
one of five such innovation superclusters
incorporates the perspectives of the
financial reviews that enables decision
across the country designed to make
Mi’kmaq people.
makers, who may not have advanced
In addition to
financial training, to
its focus on ecobetter understand and
nomic development,
take control of their
Ulnooweg has
finances.
extended its scope
“What we’ve
in recent years and
done is take from
now provides support,
10 to 17 years of a
The Canadian Space Agency (CSA)
Mi’kmaq basket and eagle feather to
training, education
community’s audited
is one of the original partners with
the International Space Station. The
and research for
statements and repreUlnooweg’s Digital Mi’kmaq prohandwoven basket, about the size
employment opportusent them in pictogram, which seeks to bridge the digiof a loonie, was created out of wood
nities of members. It
graphs,” Googoo says.
tal divide faced by Indigenous youth.
from a black ash tree by Shanna
also provides support
“It provides trends
CSA has collaborated on a robotics
Francis of Eskasoni First Nation in
for recognized benevanalyses on revenues
program in the schools and Canadian
Cape Breton.
olent and charitable
and expenses in the
astronauts have visited schools to
“The basket represents our
enterprises.
community, with a
inspire Indigenous students to follow
culture and Indigenous knowledge
Ulnooweg was
focus on debt capactheir dreams.
and the eagle feather represents our
incorporated in 1986,
ity. This service is
Chris Googoo, Ulnooweg’s Chief
youth,” Googoo says.
serves all of Atlantic
not even available to
Operating Officer was looking for a
Encouraging young people
Canada and is a memmunicipalities.”
unique way to light the fire of imagito dream, while extending their
ber of the National
Then last June the
nation with people of every age.
scientific skills and opportunities,
Aboriginal Capital
Ulnooweg
Indigenous
“We wanted something that
is crucial not only for Indigenous
Corporation. Its team
Communities
would be inspiring, but at the same
young people, but for the economic
can help aspiring
Foundation was estabtime be respectful of our culture,”
well-being of the country, he adds.
entrepreneurs
lished to strengthen
he says.
“It takes a cooperative effort to
through every step
the relationship
Last December Canadian astrogive the children the opportunities
of the process, from
between Canada’s
naut David Saint-Jacques carried a
to go on these journeys.”
preparing a business
philanthropic sector
plan, to loan and
and First Nations
grant applications
communities across
Canada a leader in the knowledge-based
and ongoing business support.
Atlantic Canada. A 2017 analysis by the
economy. The supercluster will foster
Since its inception Ulnooweg has
Circle on Philanthropy and Aboriginal
new partnerships with industry, postdisbursed approximately $70 million,
Peoples in Canada concluded that approxsecondary institutions, government and
with an average lending of $3.4 million
imately one per cent of registered chariIndigenous communities to accelerate
annually.
ties in Canada are Indigenous-focused.
innovation and commercialization and
“We provide financing for entrepreThat is, have a purpose that includes
derive sustainable economic growth from
neurs and for the communities to a maxserving the Indigenous population — this
the oceans.
imum of $250,000,” Googoo points out.
despite the fact that Indigenous people
“We’re trying to achieve three things
Ulnooweg also manages a government
make up five per cent of the Canadian
through our engagement strategy with
entrepreneurial program that provides
population.
the supercluster,” Langdon says. “Those
grants totalling $1.3 million per year.
“This is obviously an area where we
are: entrepreneurial capacity over the
The oceans sciences sector repneeded to be a disruptor,” Googoo points
long term, careers in STEM; and goverresents enormous opportunity for
out.
nance — our participation in the process
economic development. Ulnooweg is a
The foundation’s directors are chiefs
to help steer it through.”
collaborator with COVE, the Centre for
and leaders from Atlantic Canada’s
For it’s first two decades Ulnooweg
Ocean Ventures and Entrepreneurship,
Mi’kmaq and Maliseet communities,
was focussed on economic development.
a world class facility in Dartmouth for
supported by experienced professional

The eagle takes flight
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That’s the kind of role Ulnooweg wants to play
going forward. We want to increase the
entrepreneurial capacity, so our communities
can play a deeper, broader role in the economy.”
— Paul Langdon,
Major Projects Manager, Ulnooweg

advisors. The foundation will work with
businesses, individuals, families and
other organizations to achieve their philanthropic goals.
“Having 35 years experience and
ISO certification gives us the credibility
and gives our clients the confidence to
come to us to deliver these programs,”
Langdon says.
Capacity building has been a large
part of Ulnooweg’s history. A Supreme
Court of Canada ruling in 1999 affirmed
the right of Indigenous people to catch
and sell fish under relevant treaties. But
the establishment of a native fishery
was no simple matter. It was a tumultuous time, with wharf burnings and

confrontations with non-Indigenous
fishermen. There was also great uncertainty, as the Indigenous communities
at the time lacked the infrastructure and
expertise to manage a fishing industry.
“There was a lot of money rolled
out, but nobody had looked at building
the capacity within the communities,”
Googoo recalls.
The Department of Fisheries and
Oceans approached Ulnooweg to
become involved in establishing a
viable Indigenous fishery. The Fisheries
Business Development Team was established in 2008 through a partnership
between Ulnooweg and the Atlantic
Policy Congress of First Nations Chiefs.
BUSINESS VOICE

The team has expertise in fisheries,
aquaculture and community economic
development.
“We are able to help people in the
industry make informed decisions,”
Langdon says.
The Indigenous fishing industry has
grown from $4 million annually in 1999
to more than $100 million today and provides thousands of full-time jobs across
the region.
“That’s the kind of role Ulnooweg
wants to play going forward,” Langdon
says. “We want to increase the entrepreneurial capacity, so our communities
can play a deeper, broader role in the
economy.”
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Julie Senior of Fisherman’s Picnic General Store in Lunenburg
said Efficiency Nova Scotia’s small business program cut her electricity bill in half.
Josh Healey

Green business is
good business
Efficiency Nova Scotia programs give local entrepreneurs a leg up By Josh Healey

B

usinesswoman Julie Senior says making her business energy efficient only
took one call.
Senior, who operates the Fisherman’s
Picnic General Store in Lunenburg, said
she contacted Efficiency Nova Scotia
shortly after buying the business in 2017.
“I gave them a call and they were
extremely helpful,” she said.
With that call, Senior joined the
other 9,500 small business owners
across the province who have tapped into
Efficiency Nova Scotia’s Small Business
Energy Solutions (SBES) since 2011.
Efficiency Nova Scotia — Canada’s
first energy efficient utility — helps residential and business clients implement
sustainable energy practices.
Jon Grace, Efficiency Nova Scotia’s
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Small Business Program Manager, said
the organization provides small businesses like Senior’s with options.
“Enrolling in energy efficiency
programs has a number of benefits
that extend beyond just dollar savings,
although the savings can be pretty significant too,” he said.
Through their programs, said Grace,
small businesses can reduce maintenance issues and costs, increase working
conditions and cut their carbon footprint.
Simply put — energy efficiency is
good for business.
“Not only are they reducing their
operating costs and adding to their bottom
line, but they are demonstrating their
commitment to the environment and making their business a nicer place for both
JUNE 2019

employees and customers,” said Grace.
“Our small business customers definitely have a competitive advantage.”
And for small businesses unsure if
Efficiency Nova Scotia’s programs are
right for them, Grace noted the organization offers, dependent on some criteria,
a free energy assessment to help find
clients’ needs.
Senior explained that as a grocer
dealing with food products, she was recommended an energy efficient fridge and
freezer and also a heat pump.
Once her appliances and heat pump
had been purchased and installed, the
contractor also dropped off her rebate
paperwork.
Senior said she was impressed by the
ease of the whole process.

EFFICIENCY NS
“It was less than a month and you
had the rebate,” she said.
Grace said many have misconceptions about applying for energy efficiency
programs, especially concerning the
rebate process.
“In reality, feedback from customers is that the process is quick, our team
is helpful and that there was way less
paperwork than expected,” he said.
The free energy assessment is a key
piece in getting businesses to realize the
environmental and monetary impact of
becoming energy efficient.
The assessment provides the small
businesses the tools and information
they need to actively manage their own
energy consumption and although he
couldn’t provide the percentage of businesses that pursue the program following
the assessment, Grace said Efficiency
Nova Scotia’s programs are having an
impact.
To date, energy efficiency programs
in Nova Scotia have helped to avoid
nearly one million tonnes of carbon
dioxide annually or one tonne for every
Nova Scotian.
“We know that Nova Scotians want
to not just save money on their energy
bills but also want to reduce their carbon
footprint,” said Grace.
When asked about the availability of
programs and their effects, Energy and
Mines Minister Derek Mombourquette
praised the province’s energy rebates.
“Organizations like Efficiency Nova
Scotia and Clean Foundation are doing
a remarkable job of delivering these programs,” he wrote via email.
“As a result of efficiency efforts,
including those by small business, Nova
Scotians are now saving more than $180
million each year on their electricity
bills.”Mombourquette added that Nova
Scotians are some of the best in the country at changing their energy habits.
But who is eligible to tap into the
province’s programs?
Grace said small businesses whose
monthly utility bill is less than $3,800
may qualify for the program. This may
include the free energy assessment,
rebates up to 60 per cent and 24 months
of interest-free financing.
From her experiences, Senior said
she is surprised more business owners
aren’t exploring energy upgrades.
“For you to go and spend $5,000 or
$6,000 on a heat pump and for someone
to turn around and give you money back
on it — it’s absolutely amazing,” she said.

“I really think more people should
be looking into it.”
Senior said she runs her store’s
appliances on a continual basis and had
budgeted around $600 on electricity.
But with the energy efficient fridge
and freezer, she said her bill has been cut
in half.
“I don’t think I’ve ever paid over
$250 a month and that’s with running the
fridges, the freezers, the lights full time,”
she said. “It’s definitely a lot less than we
expected.”
Grace noted an increase in applicants in the last three years, but hopes
more small businesses will make the
switch from old, wasteful technologies.
“Every kilowatt hour saved by Nova
Scotians translates into greenhouse
gas savings by needing to generate less
power,” he said.
In 2018 alone, the small business
program helped local businesses save
9.5 gigawatt hours.
Senior said the incentive from a
business owner’s perspective is twofold:
It is beneficial to both the environment
and your wallet.
“The money that you’re going to

save (through the program) is going to
pay for itself,” she said.
The trickle-down impact is significant, too.
In addition to the 9,500 businesses
who have used the small business program, Grace pointed out that the organization has provided efficiency training
and support to over 200 businesses
through their Efficiency Trade Network.
Efficiency Trade Network members
are designated professionals who can
help with energy improvements, whether
they are electricians or contractors.
Grace added Efficiency Nova Scotia
also administers the mercury collection
program funded by Nova Scotia Power.
In the end, he said the organization’s
programs are out to find energy solutions
which provide local businesses with a
sustainable advantage.
“We help businesses of all sizes
achieve savings in their day-to-day operations,” Grace said.
And the result of that approach is
an annual carbon dioxide reduction of
1,000,000 tonnes.
Hopefully, that number continues
to rise.

IMAGINE.

Halifax Distilling Co. made their business goals a reality,
with the Chamber in their corner. Learn more about how
becoming a member can build your business.
halifaxchamber.com
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Generosity reigns at Ray’s
How one restaurant owner is using his culture and love of food to keep Halifax well fed By Erin Elaine Casey

H

ady Bahliss likes nothing better than
introducing the authentic flavours of
Lebanon to new customers and welcoming his loyal clientele back to his restaurant over and over. The core value of his
business? Generosity.
“I want people to try the variety
that Lebanon can offer on one plate at an
affordable price,” says Bahliss. “Being
generous is what I learned from my
father.”
Bahliss says his customers are
amazed by the quantity of food on the
plate. “The first reaction is wow! This is
filling!” he laughs, mentioning that he is
also a big fan of delicious leftovers.
“Ninety per cent of my customers
need take-out containers,” he says, “and
I like that because then they have lunch
or dinner, too!”
Ray’s Lebanese Cuisine is located in
Bayer’s Lake Business Park and has been
voted The Coast’s best falafel for multiple
years running and landed multiple times
in the top three best Middle Eastern/
Persian restaurants in Halifax.
The secret? Top quality, fresh ingredients, great customer service and high
standards of cleanliness and food safety.
“Lebanese foods comes from a base
of healthy ingredients,” explains Bahliss.
“Internationally speaking French cuisine
is still number one worldwide and second
is Lebanese cuisine — it’s spreading
across the globe. Nova Scotians love to
eat healthy food, they like fresh ingredients and they want to try a wide variety
of food.”
Bahliss immigrated to Canada from
Lebanon in 2005 with his Canadian wife,
Tina. He had earned an MBA in Lebanon
and worked as an account manager and
financial planner with RBC and as a
national manager with Eastlink for nine
years. But food was always his passion.
“I got my love of cooking and the art
of cooking from my father,” says Bahliss.
“He always told me to feed my eyes
before I feed my stomach. I am the one
who’s cooking at my home, so I came to
the conclusion that I need to open up my
restaurant.”
If you’re a lover of Lebanese food,
you likely remember the original
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David Grandy

Being generous is
what I learned from
my father.”
— Hady Bahliss,
Owner, Ray’s Lebanese
Cuisine
Ray’s Restaurant in Scotia Square, now
relocated to Burnside. “Ray was one of
the first people to introduce Lebanese
food to our lovely Canadian people,”
explains Bahliss, who is close friends
with Ray’s family. He wanted to honour
Ray’s legacy and their friendship, so he
opened Ray’s in Bayer’s Lake four years
ago. It’s been going strong ever since.
The platters at Ray’s are truly
impressive. All come with rice, lentils and
noodles, mixed veggies with homemade
tomato sauce, potato wedges marinated in
garlic and lemon juice, a choice of hummus
or baba ghanoush and a choice of coleslaw,
tabouli or fatoush salad. The customer only
has to choose their protein — chicken, beef,
lamb, fish or falafel.
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Ray’s can accommodate almost any
food preference or restriction and Bahliss
believes in sourcing top quality ingredients, local whenever possible.
“My message to the customer is:
Know what you’re eating because your
life depends on it — especially now with
cancer surrounding us,” he says. “Our
chicken comes from Eden Valley and it’s
grain fed, hormone free and waterless.
We debone the chicken, marinate it in
house, put it on skewers. Our beef is
made with AAA prime beef, marinated
in house. It comes from P.E.I. or Calgary
and my donair meat comes from Leo’s
Donairs which has been in the market for
40 years and is super clean.”
Vegetables are sourced in season and
locally from the valley when available.
Plus, almost everything on the menu
is gluten free with the exception of pita
and the rice and noodle dish. “There
is no flour in my kitchen,” emphasizes
Bahliss. There are also plenty of vegetarian options.
Ray’s restaurant in Bayer’s Lake
isn’t your only option for trying Bahliss’s
fantastic food. He caters everything from
huge weddings to private parties to meetings. And he loves to branch out: Greek,
Italian, French and many other cuisines
are also available. All you have to do is
check out the beautiful photos on the
restaurant’s Facebook page to get a feel
for the delicious choices he offers.
If you’d like to try a more fine dining
experience, Bahliss also offers private
bookings in his restaurant, with white
tablecloths, Lebanese wines and table
service. “This is what I would like to
focus on for Canadians,” he explains,
“weddings, conferences, private catering,
private bookings in the restaurant — we
can accommodate anything. The largest
event we did was about 400 people.”
Bahliss is taking the long view with
his business. It’s all about excellent
customer service and building long-term
relationships with diners. “I’m not here to
make money in one night,” he laughs. “I
love it. I love people. I want them to taste
and enjoy the difference quality makes.”
Find out more about Ray’s Lebanese
Cuisine at rayslebanesecuisine.ca.
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Networking is changing
Connector program aims to introduce qualified workers to the hidden job market

ROBYN WEBB DIRECTOR
OF LABOUR MARKET
DEVELOPMENT,
HALIFAX PARTNERSHIP
In my 15 years working at the
Partnership I have learned so much about
our business community and economy.
During my time on the SmartBusiness
team, we identified and understood the
challenges that employers face. One of
the top challenges, regardless of size or
industry, is attracting and retaining the
right talent for their business.
As my role evolved, we launched the
Connector Program in 2009. We recognized there was a gap between employers
looking for the talent they needed to

grow their business and new immigrants
settling in Halifax who were looking for
employment in their field. These two
groups were not connecting.
The Connector Program bridges
this gap and creates opportunities for
intentional networking. Employers
(Connectors) who connect with these
emerging professionals play a role in
helping to grow our economy by building
opportunities for these people to stay
here, while also keeping a pulse on the
local talent pool. Immigrants and as the
program expanded, local and international soon-to-be and recent graduates
(Connectees), build their professional
networks and increase their chances of
finding employment by connecting to the
hidden job market.
The Connector Program is stronger
than ever, with last year’s results being
our best to date — 218 new Connectors
and 539 new Connectees joined the
program. More than half of these new
Connectees found jobs relevant to their
industry and experience in Halifax.
In an increasingly competitive
talent landscape, we are evolving the
Connector Program to meet the changing needs of employers. That is why the
Partnership has expanded the program
BUSINESS VOICE

to include Connector+, supported by the
Province of Nova Scotia and Government
of Canada, in partnership with the five
Connector Programs across the province.
Connector+ is a simple and effective
digital networking platform, which
creates opportunities for business leaders
to connect with soon-to-be and recent
graduates who want to live and work in
Nova Scotia.
Like the face-to-face Connector
Program, it’s a simple three-step process:
match, connect and refer.
1. Business leaders and young talent
are matched based on skillsets and
industries of interest.
2. Next, participants connect through
a video or face-to-face meeting.
3. Professionals then refer Connectees
to three contacts, helping to quickly
build their network. Connector+
offers flexibility to choose when and
how they meet.
By becoming a Connector through
Connector+, you are helping to build
strong communities and keep talent in
Nova Scotia. Networking is changing and
one way to keep in touch with the latest
trends is by visiting ConnectorPlus.ca to
sign up.
25
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My business, my baby!
Steps to set your business up for success once you exit

On average, half of all businesses have either no, or poor,
succession planning practices. We’d better make sure
that our business is not part of this statistic. Succession
planningisaboutclassifyingbusiness-criticalroles,which
if remained vacant for a long period, could impact the
business’ performance.”
MARK ZIRKA
CEO, STRATEGY UP
“No one knows my business better
than I do! I built this business from scratch,
who are you to tell me what to do?” said a
business owner when prompted about the
need for external support.
Indeed, as entrepreneurs, we did
great, we brought the business to this
level. We deserve a rest, we deserve to
retire and keep on watching how our
business will grow without us.
But, are we ready for this crucial
decision-making moment?
Succession planning can be your
best friend should you want to see your
business flourish once you have exited.
STEPS TO SUCCESSFUL
SUCCESSION PLANNING:
•
Business risk prioritization ➞
•
High potential talent identification ➞
•
Succession planning impact ➞
•
Ongoing assessment
Some research shows that only
54 per cent of boards of directors were
mentoring a specific successor and
39 per cent had no viable internal candidates who could immediately replace the
CEO in case of emergency.
On average, half of all businesses
have either no or poor succession planning practices. We’d better make sure
that our business is not part of this statistic. Succession planning is about classifying business-critical roles, which if
remained vacant for a long period, could
impact the business’ performance.
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According to the Business
Development Bank of Canada, a good
practice is to have an informal advisory
board to support the decision makers.
Only six per cent of Canadian entrepreneurs have an advisory board for their
business. 86 per cent of entrepreneurs
who have an advisory board say it’s had a
significant impact on their business.
THE BENEFITS OF AN ADVISORY
BOARD:
•
The advisory board has no legal
responsibility.
•
Could fill expertise and contact gaps.
•
Provides unbiased fresh perspectives
to your business.
•
Very low cost.
Many families could be very hesitant
to acknowledge the need for transition
planning and of sharing the outcome of
such planning with the right stakeholders. If the succession planning exercise is
done properly, it will provide high chances
for your business to remain sustainable
well beyond the leadership transition.
Family business does not come
without its own particular challenges.
This definitely doesn’t make it easier for
the entrepreneurs, however there are
ways to mitigate and reduce the risks
significantly.
Let’s talk about the elephant in the
room:
•
Financial returns:
What is the value of the company?
Should we look at the balance sheet, or at
the earning capitalization model?
•
Family interest:
Retirement income is the objective
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on the horizon. How to align the
interests of all stakeholders, from
current business leaders, to the potential
newcomers.
•
Time for the next generation:
Not all businesses succeed at passing
the flame to the next generation. On
average, only 35 per cent of family owned
businesses succeed.
•
Disputes within the family:
My interest is different than yours.
It could arise from a simple dispute, a
divorce, voting rights of non-executive
members and even death.
•
Inheritance and estate
complexity:
Think about the tax impact. A big
weight on our shoulders! To avoid such
complications, planning would become a
crucial component of the business.
Steps for efficient succession planning:
1. Fix goals and objectives: A
strategic planning exercise is a must
for family-owned and small
businesses.
2. Corporate governance: Set a clear
decision-making process. Define
triggers and communication
processes.
3. Write a succession plan: The best
time to do it is when there is no
conflict yet.
4. Define a handover plan: Let it
be clear with timelines, action items,
financing options, etc.
5. Business and estate planning:
Get advice from a professional tax
advisor. Have a business advisor on
your side to help you build the
strategy going forward.
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Reducing stress in the
workplace
Find the method that works for you

DR. ANDREW KLEINKNECHT,
ST. MARGARET’S BAY
CHIROPRACTIC CENTRE
Everyone is faced with stress on a
daily basis.
We all have families, deadlines,
pitches, bills and employees to keep
happy, or employers who can produce
an overwhelming amount of stress. As
a Doctor of Chiropractic, a family man
and owner of a small business, I see these
issues all too often. I may see some of
you, or your co-workers as patients due to
stress-related illness.
Depending on what research you
read, visits to all types of doctors can be
related to stress 80 per cent of the time.
Workplace costs of stress-related absenteeism and lost productivity are estimated to be in the billions in our country
each year.
First, let’s debunk the notion that all
stress is bad — it’s not. In fact, some stress
can be helpful in meeting deadlines,
focusing and refining teamwork. We all
want to be able to better cope with stress.
Put another way, you want a big, empty
bucket to handle stress, versus a small,
full bucket. You need to be able to empty
your bucket faster. I feel that this metaphor is really the key to the stress game.
There are two parts to your body’s
nervous system. Part one is the sympathetic part, otherwise known as the fight/
flight mechanism, where too many of
us live on a daily basis. Part two is the
parasympathetic part, which is the state
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We all want to be able to better cope with stress. Put
another way, you want a big, empty bucket to handle
stress, versus a small, full bucket. You need to be able
to empty your bucket faster. I feel that this metaphor is
really the key to the stress game.”
where healing, rest and relaxation come
from. Increasing the size and ability to
quickly empty your metaphorical bucket
comes down to doing things that shift
you out of fight/flight mode, to a state of
rest, partway between sympathetic and
parasympathetic dominance. Chronically
elevated levels of the stress hormone
cortisol can lead to anxiety, sleeplessness,
chronic pain, weight gain, high blood
pressure, headaches, gastric upset, bowel
issues, etc. This is the wheelhouse of my
practice as a chiropractor.
This is where you come in. You can
do what I used to do to feel good, like
overeating or self-medicating. But there
are much healthier things you can be
doing that we discuss daily in our office.
Things like morning meditation and
physical exercise — go for a walk at lunch
and unplug. Proactive workplaces support
taking care of yourself. Smart employers
BUSINESS VOICE

know it boosts your productivity in the
workplace.
Take action and get active. Eat foods
high in good fats and low in sugar laden
refined carbohydrates. Bread, pasta and
cereal should not be staples in your diet.
Good fats like olive oil, avocados and
omega-3’s (fish oil) are all excellent for
brain function.
Head to a chiropractor that can run
the heart rate variability test to figure
out what part of your nervous system is
stressed. It is simple and can be done in
the office. Chiropractic treatments are
useful as part of stress proofing your
body.
Don’t be victimized by stress — learn
to dance with it. Stress is part of life.
If you have any further questions
about this topic, please contact me for
more information about our free lunch
and learn programs.
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ANDREW DE FREITAS
CANADIAN NATIONAL
RAILWAY

CAROLINE WOLFE STEWART
THE BERKELEY RETIREMENT
RESIDENCES

Andrew de Freitas is a National
Account Manager with CN. CN is the
backbone of the economy, with over
32,000 kilometres of track connecting
Halifax to over 75 per cent of the U.S.
population and all major Canadian markets. CN moves over $250 billion in goods
annually. Our diverse product offering of
rail, intermodal, warehousing and transload services, coupled with our broad
network reach, provides a wide array of
transportation and supply chain solutions
for Atlantic Canadian businesses.
Andrew holds an MBA from Saint
Mary’s University and is a Certified
Sales Professional. Andrew brings over
15 years of sales and marketing experience in building relationships and
connecting businesses throughout North
America, with a focus on implementing
custom-tailored supply chain solutions.
These solutions are helping SME’s and
large multi-national corporations control
costs, while expanding their business and
network reach.
Andrew is a past Area Governor with
Toastmasters International and holds
a CTM designation. Andrew resides in
Halifax, Nova Scotia with his wife, Dana
and three children.

Caroline has worked extensively
in the health-care field throughout her
career in both the private and public
sectors in the areas of senior living, acute
care, home care and long-term care with
a focus on providing exceptional customer services.
Currently, as Vice President
Operations at The Berkeley, Caroline
focuses on strategic planning, financial
performance, customer service and
employee engagement. She leads the
operation in support of its goals in the
areas of sales, administration, care, asset
management and human resources.
Caroline has also held various senior
roles within the Shannex organization as
Director, Organizational Effectiveness
and Service Excellence and Regional
Director, Health Services. She has also
worked with Crothall Services Canada,
a division of Compass Group Canada,
as Regional Vice President Atlantic
Canada/Quebec, working with healthcare facilities across Canada and the
United States. Caroline is passionate
about achieving growth, driving transformational change and delivering quality
results. She has also previously owned
and operated her own consulting business, providing strategic and operational
support and advice to small businesses
regarding operational efficiencies and
customer excellence strategies.
Caroline holds an MBA from Saint
Mary’s University and a B.Sc. Nutrition
(Professional Dietitian) from Mount
Saint Vincent University.
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CAYLA STRYNCL
FIERA PROPERTIES LIMITED

CHRISTOPHER GOOGOO
ULNOOWEG

ROGER BOUTILIER
NOVA SCOTIA ASSOCIATION
OF REALTORS

Cayla Stryncl is currently the Senior
Manager, Financial Reporting, at Fiera
Properties Limited, a real estate investment-management firm. Fiera manages
over $3 billion in office, retail and industrial commercial real estate across Canada
through investment funds and accounts,
on behalf of clients and partners.
Cayla has a Bachelor of Business
Administration from the University of
Prince Edward Island and holds her CPA,
CA designation. Cayla brings her expertise
from over a decade of progressive audit,
accounting and financial reporting experience. She built her foundation auditing
with Grant Thornton and has spent most
of her career within hotel and commercial
real estate industry, including time with
a public company. Her passion is working
amid growing and/or evolving companies
with complex changes to provide finance
solutions that benefit the efficiency and
results of the organization.
Cayla grew up in rural PEI before
moving to Nova Scotia in 2010 and now
lives in Dartmouth, NS with her husband, Tomas and dog, Letty. Cayla enjoys
staying active and traveling to new and
exciting places any chance she gets! She
also serves on the Board of Directors for
Metroworks.

Christopher Googoo is a proud
member of the We’koqma’q First Nation.
Since joining Ulnooweg in 2000, he has
helped hundreds of Aboriginal entrepreneurs secure loans and access business
services. He also co-led the development of the N.S. Mi’kmaq Economic
Development Strategy and played a key
role in bringing the Digital Mi’kmaq initiative to Mi’kmaq communities in N.S.
He was appointed to General
Manager in 2006 and in 2017 to Chief
Operating Officer. He is also the
Executive Director of the Ulnooweg
Indigenous Communities Foundation,
strengthening the relationship between
Canada’s philanthropic sector and
Indigenous communities of Atlantic
Canada.
Chris is a board member of the
Centre for Local Prosperity, Rural
Communities Foundation of Nova Scotia,
Innovacorp, Atlantic Provinces Chamber
of Commerce and the Community Sector
Council of Nova Scotia. He holds a BBA
from St. Francis Xavier University.

Roger Boutilier has been at the
Nova Scotia Association of REALTORS®
(NSAR) since 2004. He started as the
Director of Finance and has been CEO
since 2011. During his tenure as CEO,
NSAR has undergone a rebrand, improving its public profile and stakeholder
relations and launched a marketing campaign promoting REALTOR® value. He
has led NSAR to win six CSAE awards,
four North American Education Awards
and three National Government Relation
Awards. In addition, NSAR was the first
in Canada to launch a REALTOR® Career
Development Program and was the first
in Canada to convert to the Paragon
MLS® System.
Roger was an Association Executive
Network (AEN) board member from
2012-2014 and served as the Chair of the
AEN Benchmarking Task Force.
Roger has served as the President
of the Certified General Accountants
Association of N.S., a board member
of the Nova Scotia Nature Trust and
coached basketball for eight years, guiding his daughter’s team to a provincial
championship. He is also a Trustee of the
HMCS Sackville Memorial Trust and is
an active volunteer for Feed Nova Scotia.
Roger lives in Sackville, Nova Scotia
with his wife, Michelle, of 23 years;
their 21-year-old daughter, Victoria;
and 2-year-old puppy, Jasper, who keeps
everyone active. Roger enjoys fishing
and travelling, however his true passion
is the game of golf. Roger is an adamant
supporter of buying local and is a huge
ambassador for his native province of
Nova Scotia. It is his belief that every
Canadian should visit Nova Scotia at
least once in their lifetime to experience
its lobster and golf.
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SPECIAL FEATURE

FRANCHISING OPPORTUNITIES

Making real food for real life
Over 400 products and the customer experience makes M&M ‘uniquely convenient’ Contributed

NEW STORE DESIGN
After testing its new store design
concepts, M&M Food Market began
renovating its network of retail locations

across the country. The revitalized
in-store shopping experience features
a modern kitchen design — without the
counter — so customers can shop the
freezer doors, along with inspiring menu
boards to showcase products.
REAL FOOD FOR REAL LIFE
M&M Food Market is the only
national food retailer in Canada with a
full-food portfolio that has absolutely no
artificial colours, flavours or sweeteners in any product. The recent overhaul
of their product portfolio and the new
full-colour packaging has made a world
of difference for many customers. One
area of focus has been the prepared meals
category (i.e. new simmer sauces, soups,
pastas and meal kits) that caters to all
ages and families, including millennials
and seniors. Another recent innovation

Halifax
business awards

2020

M&M Food Market has been one of
the nation’s leading retailers of frozen
foods for almost 40 years. With nearly
330 traditional and express locations
across Canada, M&M offers more than
400 easy to prepare products and personalized customer service in a uniquely
convenient shopping environment.
Back in 2014, the transformation of
the M&M brand began based on a promise of “helping make real food for real
life.” As part of this change, customers
saw a new contemporary store concept,
full-colour packaging design, a reinvention of the product portfolio and a new
loyalty program.

NOMINATIONS
ARE OPEN!
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has been the new line of M&M Food
Market premium single serves. These
products are sold in new cutting-edge
packaging, which flash freezes and then
vacuum seals the product to lock in freshness and flavour. Each product in this new
packaging is microwavable and ready in
five minutes — without having to take the
product out to stir midway through. The
film covering the food rises, creating a
bubble and essentially steams the meal.
CUSTOMER EXPERIENCE IN OUR
TRADITIONAL LOCATIONS
Personalized, one-on-one customer
service is offered every day by Meal
Advisors at M&M Food Market. They
offer complementary product suggestions, meal preparation advice and tips
on new ways to enjoy a variety of products, along with the product of the month
program and taste of M&M Food Market
sampling program. Also, M&M Food
Market’s Click & Collect Program allows
customers to order products online
and pick them up at any location across
Canada with a one-hour guarantee —
no minimum order and no fees.
NEW LOYALTY PROGRAM
Recently, the company launched
its new loyalty program — M&M Food
Market Rewards. By tapping into
years of customer data and using an
industry-leading artificial intelligence
platform, the new one-to-one based
program reaches customers on a personalized level by offering discounts on
their favourite products. A new app will
be introduced soon to complement the
rewards program that allows customers
to load and view offers, locate the nearest
store, view flyers and display rewards
card barcode for quick in-store scanning.
M&M Food Market has gone
through a major transformation over the
past few years and will continue to pursue innovative programs and initiatives
to support its network of franchisees
coast-to-coast.

SPARK THINGS UP WITH
AN M&M FRANCHISE!

NEW FOOD. NEW LOOK. NEW SHOPPING EXPERIENCE.
Come check out our new store and exciting new products for the grill.

FRANCHISE OPPORTUNITIES
AVAILABLE NATIONALLY.

