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EVENTS

CHAMBER EVENTS
ANNUAL STATE OF
THE PROVINCE WITH
PREMIER MCNEIL

THANK YOU TO OUR JANUARY SPONSORS:

DATE: Tuesday, February 12
TIME: 11 a.m. – 1:30 p.m.
LOCATION: Cunard Centre

PINTS + POINTERS

SPONSORED BY: BoyneClarke and Rogers
DATE: Wednesday, February 5
TIME: 3:30 – 5 p.m.
LOCATION: Garrison Brewing

POWER LUNCH:

How to Create a
Dementia-Friendly Business
DATE: Wednesday, February 12
TIME: 12 – 1:30 p.m.
LOCATION: Halifax Chamber office,
32 Akerley Blvd.

LUNCHEON:

The Power of Partnerships

SPONSORED BY: CUA
DATE: Friday, February 14
TIME: 11:30 a.m. – 1:30 p.m.
LOCATION: Halifax Marriott Harbourfront

CHAMBER 101

DATE: Wednesday, February 19
TIME: 12 – 1:30 p.m.
LOCATION: Halifax Chamber office,
32 Akerley Blvd.

NETWORKING FOR SUCCESS
DATE: Thursday, February 20
TIME: 2 – 4 p.m.
LOCATION: Halifax Chamber office,
32 Akerley Blvd.

BUSINESS AFTER HOURS:
Taylor Flooring

DATE: Thursday, February 20
TIME: 4:30 – 6:30 p.m.
LOCATION: TBD

POWER LUNCH:

Payroll for Small Business

HOSTED BY: UpTree HR
DATE: Friday, February 28
TIME: 12 – 1:30 p.m.
LOCATION: Halifax Chamber office,
32 Akerley Blvd.

LUNCHEON:

Minister Karen Casey

SPONSORED BY: CPA NS
DATE: Wednesday, April 1
TIME: 11:30 a.m. – 1:30 p.m.
LOCATION: Westin Nova Scotian
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For a full and up-to-date list of our
Chamber events, please visit
www.halifaxchamber.com/events
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PRESIDENT’S MESSAGE

Including inclusion
Giving under-represented groups a seat at the table in Halifax

Discover Halifax

@prezhfxchamber

We want diverse ideas and backgrounds at the table.
We know having a room full of people with the same ideas
and the same backgrounds creates an echo chamber.”
PATRICK SULLIVAN
PRESIDENT & CEO

F

ebruary is such an important month
for Nova Scotians, Canadians and
the global population. This month,
in Nova Scotia, we celebrate African
Heritage Month (AHM)!
Our African Nova Scotian population makes up only about five per cent
of the total population, but contributes
in much higher numbers to the economic,
social and cultural impact of this
province. From the historic settlements
throughout Nova Scotia, to the north
end of Halifax, to the ever-growing
number of businesses assisted by the
Black Business Initiative, we are incredibly proud to boast of our African Nova
Scotian communities throughout the
province.
I was lucky enough to see the
progress during construction of the
Black Loyalist Centre in Birchtown,
N.S. and to see the wonderful facility it
is after it was completed with my entire
board of directors. I would encourage
every Nova Scotian to visit this great
facility to better understand the African
Nova Scotian story.
Do yourself a favour this month —
and year-round — and learn about black
history in Nova Scotia. Check out the
Africville Museum, a beautiful piece of
history that captures the heart and soul
of Africville that lives on today. You can
learn more about African Nova Scotian
locations and history check out the
African Nova Scotian Tourism Guide
available on the provincial website.
Attend one of the many African

Heritage Month events taking place,
including a conversation with a rocket
scientist, exploring reparations and historic tales of the black loyalists.
As Halifax celebrates this month,
we are thrilled to present this issue of
Business Voice, focused entirely on diversity in our city.
I’m proud to be part of an organization that makes a concerted effort to be
inclusive.
I’ll be the first to say we still have
a long way to go, but as the voice of
business for 1,700 members in Halifax,
we should lead by example.
We want to see every aspect of the
business community represented on
stage. We want to hear different perspectives from different walks of life.
We want diverse ideas and backgrounds at the table. We know having a
room full of people with the same ideas
and the same backgrounds creates an
echo chamber.
That’s why Ann Divine, of Ashanti
Leadership and our Chair of the Board,
Margaret Chapman, have hosted roundtables with a diverse group of community
representatives.
This group contributes to Halifax
in a variety of ways. They run their own
small businesses, they work in not-forprofits and they’re community leaders —
and they deserve a platform.
We asked them what we can do to
better demonstrate diversity and ensure
women have a seat at the table and here’s
what they said:
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We need more communication
with under-represented groups. The
Department of Labour and Advanced
Education offers great educational
and career incentives, but if you’ve
never heard of them, how can you take
advantage?
We need to be more vocal about
the lack of diversity still plaguing the
business community. We need to think
about accessibility. Did you know only
59 per cent of working-age adults with a
disability in Canada are employed?
I know it can sound repetitive to hear
diversity and inclusion, but we still have
such a long way to go.
There are certainly more women
and under-represented leaders in the
business community now compared to
10, even five years ago. And that’s one
big step forward.
But we need more African Nova
Scotian women, more Indigenous women,
more immigrant women, more people
with disabilities and from under-represented groups front and centre. We need
their perspectives and their ideas at the
head of this conversation.
So, a call to action to our members —
reach out to us! The Chamber is always
looking for event speakers, for topics to
discuss in our magazine and for issues to
advocate to government.
We want to hear from you. ■
Check out ansa.novascotia.ca for a full
list of African Heritage Month events.
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MAYOR’S MESSAGE

OUTLOOK 2020

A Halifax for all
Entering a new decade with new purpose

@MikeSavageHFX

If we are to truly benefit from Halifax’s momentum,
from the continued growth the Conference Board of
Canada predicts through 2023, now is the time to act
to help more people share in our economic success.”
MIKE SAVAGE
MAYOR OF HALIFAX

O

ur remarkable historic city is
changing at a dizzying pace, with
new buildings popping up throughout
the region to accommodate a population
that is growing at an unprecedented rate.
With this has come new jobs, new investments in diverse sectors and increased
opportunities for more people.
Sustainable, responsible growth is
good, allowing the municipality to pay
for high-quality services for residents —
everything from police and fire, to snow
removal, recreation facilities and transit
improvements. Property tax revenues
help us create new parks, preserve
irreplaceable tracts of wilderness and
meet the daunting challenges of climate
change mitigation and adaptation.
Look at what’s happening to our population: 2016 was a record year for population growth, until we topped it 2017 and
again last year with 8,544 new residents.
Eighty-seven per cent of our growth,
excluding births, came from outside Nova
Scotia and mostly from outside Canada.
Added to that, a third of our population
growth was in the 20-29 year-old group, a
bellwether cohort for cities the world over.
But while economic growth is
unquestionably providing expanded
opportunities to more people, we cannot
ignore that the benefits do not accrue
equally. The adage that a rising tide lifts
all boats is only partially true. Indeed,
growth tends to widen the gap between
those doing well and those who struggle.
While we enjoy the benefits of
growth, at the same time we should ask
ourselves: Are we a city for children,
the elderly, the disadvantaged and
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the disabled? Are we a city that truly
embraces diversity and newcomers?
If we are to truly benefit from
Halifax’s momentum, from the continued growth the Conference Board of
Canada predicts through 2023, now is the
time to act to help more people share in
our economic success.
In any city, the list of social challenges is long: accessibility, public safety,
inclusion across diverse racial and
cultural lines and so on. Halifax is not
immune to any of them and indeed many
are intertwined.
A housing needs assessment completed in 2015 found one in four Halifax
households faced housing affordability
challenges — meaning they spent more
than 30 per cent of their income on rent
or mortgage costs. In the face of rising
home values, climbing rents and low
vacancy rates, I fear this housing crunch
is worsening.
It heartens me that good work
is already underway. In September,
regional council approved the Centre
Plan Package A, which identified areas
for intensification of development.
This will allow us to bring on the right
kind of housing more quickly, in the
right areas and help ease stubbornly
low-vacancy rates. I have spoken with
Municipal Affairs and Housing Minister,
Chuck Porter, about these issues and
I am encouraged by the potential for
collaboration.
Alongside United Way Halifax
CEO, Sara Napier, I co-chaired a poverty
solutions working group, guided by
stakeholders and community members.
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The group delivered a comprehensive
Building Poverty Solutions report containing 129 ideas for action. Some are
clearly within our municipal wheelhouse
and others require help from our government and community partners.
The municipality’s Affordable
Access Program took effect this year,
offering residents in need deeply
discounted or free access to municipal
recreation programs and options to
defer property tax. Low income transit
passes, offered in partnership with the
Department of Community Services,
mean nearly 10,000 people are now
eligible for free transit.
The Mobile Food Market — a wonderful collaboration of my office, city
staff, the Ecology Action Centre, Nova
Scotia Health Authority, MetroWorks and
Loblaws — has expanded to bring fresh
produce to 13 sites across six communities. We also found a new home for the
Common Roots community farm and
this past fall Hope Blooms broke ground
on its new kitchen and community space
on municipal land.
These tangible examples of human
capacity and generosity show us what
we can achieve together, between orders
of government, across the private and
public divide and with the impassioned
social sector.
I am proud of how far we have come
and I am excited about what this new
year holds. Our city is more optimistic
and vibrant than most of us could have
imagined a few years ago. Let’s work
together to ensure all citizens can be part
of Halifax’s success. ■
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CONTENT
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Succession planning
adding up
Program helps employers with funding to hire next generation of workers Contributed

P

lanning for the future of his company has never been so important to
Anthony Fielding.
The Senior Partner of Bluenose
Accounting launched his firm in Nova
Scotia nearly two decades ago. Today, his
team has grown to 15 employees across
two office locations, and Fielding is
already thinking ahead about who might
take over when he’s ready to retire.
“I need to know that we have
professional and skilled people that can
become responsible successors one day,”
says Fielding. “That’s why I was confident
hiring Kayla Brown, a recent grad who
possesses not only the research skills and
logic required for the job, but a level of
thoroughness and energy that puts her
on track to be a firm partner in about five
years.”
Kayla graduated from Saint Mary’s
University in 2018 with a degree in finance
and accounting. “It was so gratifying to
walk into full-time work as an accountant,
right out of university,” she says.

“Originally, we hired Kayla part
time during a very busy tax season” says
Fielding. “But we quickly realized her
potential and offered her full-time work
when she graduated. The Graduate to
Opportunity program made that possible
for us.”
Graduate to Opportunity (GTO)
lowers the cost of hiring a recent graduate
for startups, small businesses with less
than 100 full-time employees, non-profits
and social enterprises.
Employers receive 25 per cent of a
grad’s first-year salary (35 per cent if the
grad is diverse) and 12.5 per cent of a grad’s
second-year salary from the province.
“Kayla recently passed her Common
Final Exam required to become a CPA,
and the extra funding helps us cover the
cost of her training,” says Fielding.
“I encourage any small business
owner to look into this program because
you will truly save on overhead costs.”
And the employer is not the only one
benefiting.
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“Working for a smaller business
allows me to use my skills in numerous
areas that I likely wouldn’t get my hands
on in a larger firm,” says Brown. “I am
bringing new knowledge to the business
and continuing to learn. It is so rewarding
to be challenged and trusted like this.”
“In our industry accountants are in
demand,” adds Fielding. “The edge to be
able to pay a higher wage and retain an
accountant is key, and GTO helps make
this possible.”
To date, more than 600 organizations like Bluenose Accounting have
hired more than 1,000 recent graduates
across Nova Scotia using GTO funding.
Graduate to Opportunity could save
you money on the next person you hire.
The process is quick and easy — applications are typically turned around within
five business days. Learn more:
www.novascotia.ca/GTO. ■
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NEW & NOTED
We welcome our new Chamber members
30 MINUTE HIT

A.C. COVERT DISTRIBUTORS

30 Minute Hit has been designed as a
fun and exciting boxing/kickboxing
30-minute workout for women of all
shapes, sizes, ages and abilities. Just
put on your gloves and let our qualified
trainers take care of the rest as they help
you get the absolute best out of every
workout!
Jodie Peck

Rick Kloschinsky

5651 Hennessey St., #2
Halifax, NS
902-981-6467
halifax@30minutehit.com
www.30minutehit.com
SPORTS & RECREATION –
Recreation/Sports/Fitness

390 Higney Ave.
Dartmouth, NS
902-377-3474
rick.kloschinsky@cookeaqua.com
www.accovert.com
SHOPPING & SPECIALTY RETAIL –
Retail (General)

ACCESS ACUPUNCTURE
Stop suffering and start living! With more
than 20 years of combined experience,
Access Acupuncture offers accessible,
affordable and effective treatment plans
and therapies for more than just pain.
Direct billing to insurance is available.
You can call, book online or simply walk
in. Now accepting new patients.

217
210

$

Meet&Eatlobster package $

From
from

Single occupancy.
Plus
Plus gratuity
tax. and tax.

Christian Saint-Pierre

11 Akerley Blvd., #100
Dartmouth, NS
902-999-4325
info@accessacupuncture.ca
www.accessacupuncture.ca
HEALTH CARE – Acupuncture

ACTION CONSULTING GROUP
Who are you? What is it you do? Who
are your customers/market? Do they
understand the value you bring to their
business? Are you clear on the customers who will bring you the most value?
When is the last time that you stepped
back to make an actionable plan for the
future? Are you maximizing your time
invested in meetings? Engage with us
as the perfect partner to bring clarity
to those questions and take action on
business development!
Curtis Scaplen
1657 Bedford Row, Suite 1
Halifax, NS
902-266-5996
curtis@action.ca
www.action.ca
BUSINESS & PROF. SERVICES –
Business Advisors

AIR INSTITUTES

Lobster is trending. nd we love it!
Oh 2020, we can allready feel your rejuvenating winds of change. Maybe it’s our long list of things
to do this winter, but we’re sensing no one wants to hibernate this Leap Year. An
nne’s been adding
winter surﬁng lessons on to agendas, and our Meet & Eat Lo
obster Packaage is a delicious hit that
comes complete with a Sou’wester. With Februaryy’s Nova Scotia Lo
obster Crawl and Vallentine’s –
the South Shore is the place to be! Bring your crew for an exh
hilarating team
bonding experience out on the Atlantic. Our Reaal Lo
obster Fishiing Adventu
ure
takkes them safely out of their comfort zone – and back – with smiles
and lobster supper in hand. Contact an
nne@whitepoint.com

Callanne: 902.423.8887 whitepoint.com
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Air Institutes offers a health and performance solution that’s fundamentally
different. Our evidence-based approach
to psychological strength and resilience
supports a healthier, happier and more
energized workforce. Resilience training
builds capacities that increase engagement, profits and productivity. Enough
talk about mental health. We focus on
mental fitness — let’s walk!
Jackie Kinley

5943 Spring Garden Rd.
Halifax, NS
902-404-3768
office@air-institutes.com
www.air-institutes.com
EDUCATION & PROF.
DEVELOPMENT – Training Programs

NEWSMAKERS
BASKETBALL NOVA SCOTIA

CREATIVE ARTS THERAPY

GRASSROOTS HR CONSULTING

At Basketball Nova Scotia (BNS), we
are creating the pathway for young
people to maximize their potential
using basketball. We are the non-profit,
provincial sport governing body and the
voice of Nova Scotian basketball through
our 85 member clubs, province wide. We
are a collective voice of 30,000 athletes,
guardians, coaches and officials.
Katherine Brien

Creative Arts Therapy and EMDR
Therapy believe that people have the
innate ability to move towards health
and flexibility. My practices include
creative interventions grounded in
trauma-informed theory. As people
begin to see themselves as creative
and flexible, their ability to cope with
stressful situations and find balance
increases.
Anna Zipporah Doiron

Grassroots HR delivers cost-effective,
people-focused solutions that
optimize your human capital and
drive growth. Grassroots believes HR
is not just a department, it’s a strategy
that can positively impact outcomes
and optimize your HR investment.
Offering a range of services from
individualized projects and training to
talent management and on-site support,
Grassroots works with small to midsize businesses that recognize people as
the roots of success and are committed
to helping them thrive. Grassroots
focuses on the human side of business,
strives for optimizing growth and helps
build culture.
Jodi Posavad

5516 Spring Garden Rd.
Halifax, NS
902-425-5450
bnsexecutivedirector@
sportnovascotia.ca
www.basketballnovascotia.com
SPORTS & RECREATION –
Sports Development

BENCH AUTOMOTIVE INC.
Bruce MacDonald

202 Waverley Rd.
Dartmouth, NS
902-435-2886
bruce@benchautomotive.ca
www.benchautomotive.ca
TRANSPORTATION –
Automotive Repair/Parts

CL ART GROUP
Raymond Chow promotes unknown
artists of high quality to art collectors.
He will be conducting auctions of
paintings and drawings, some of which
include 3D items. Artwork features city
and rural scenes from countries he
has toured and exhibited. Raymond is
founder of Circle Of 5 art group. He is
actively working on eight unique movies
which feature his music.
Raymond Chow
Pleasantville, NS
902-412-6533
info@raymondchow.com
www.raymondchow.com
ARTS, CULTURE &
ENTERTAINMENT – Art

Halifax, NS
zipporah@creativeartstherapy.ca
www.creativeartstherapy.ca
HEALTH CARE – Counselling

CULTURE LINK
Culture Link CIC is a community
interest company committed to fostering an exceptional creative industries
entrepreneurial ecosystem in Atlantic
Canada through the establishment and
operation of its flagship project,
The Link Arts Centre in the former
World Trade and Convention Centre.
The Link Arts Centre will open in
September 2020.
Rob Power
1800 Argyle St.
Halifax, NS
902-220-8951
rob@theculturelink.org
www.theculturelink.org
EVENTS – Event Facilities

EIMSKIP
Shawn Doyle

577 Marginal Rd.
Halifax, NS
902-292-7690
sdoy@eimskip.ca
www.eimskip.ca
TRANSPORTATION – Logistics

BUSINESS VOICE

Halifax, NS
902-402-2325
jodi@grassrootshrconsulting.ca
www.grassrootshrconsutling.ca
BUSINESS & PROF. SERVICES –
Management Consulting

INFINITUS ACADEMY
Infinitus Academy is a social enterprise
with the mission to empower youth,
individuals and communities to embrace
their limitless potential. We focus on
building capacity, advancing education
and reducing barriers to access, through
authentic community engagement,
facilitation, project management,
strategic consulting, personal professional and organizational branding
and entrepreneurial development,
as well as curriculum design.
Andreas Robinson
East Preston, NS
902-412-6675
andreasrobinson902@gmail.com
www.liveinfinitus.com
EDUCATION & PROF.
DEVELOPMENT – Org. Development
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INSPIRED CHANGE
CONSULTING
Workplace culture, employee engagement and leadership development
are our areas of expertise. We partner
with organizations to address complex
personnel problems, align goals, clarify
expectations and drive business results.
Our services include consulting, training, team retreats and behavioral assessments. Maximizing human potential is
our passion!
Genevieve MacInnis
Fall River, NS
902-225-7986
g@inspiredchangeconsulting.com
www.inspiredchangeconsulting.com
HR, EMPLOYMENT & STAFFING –
Human Resources

KELTIC LODGE & CAPE BRETON
HIGHLANDS LINKS
Cape Breton Highlands Links is one of
the top golf courses in the world, with a
rich history and an incredible layout!
Keltic Lodge consists of a 1940’s lodge,
alongside a modern inn, five luxury
suites, rustic cabins, an ocean-view
spa, three restaurants and a luxurious
wedding venue. The perfect venue for
business conferences, corporate golf
outings or relaxing getaways.
Kevin Hurd
383 Keltic Inn, Middlehead Peninsula
Ingonish Beach, NS
902-285-2880
khurd@kelticlodge.ca
www.kelticlodge.ca
TRAVEL & TOURISM – Hotel/Motel

KINGSBRIDGE
MANAGEMENT LTD.
Kingsbridge Management Ltd. operates
independent, boutique and luxury
hotels on behalf of their owners and
in turn maximizes their return on
investment. We work directly with the
owners to take away the day-to-day
stress of all hotel operations, provide
solutions and achieve exceptional guest
experiences. We have the people and
tools to execute these initiatives. Your
hotel is important and we want it to
grow in all facets. Service is our passion
and we are ready to serve.
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Angela Steeves

Brookfield, NS
902-299-0257
asteeves@kingsbridgemanagement.com
www.kingsbridgemanagement.com
TRAVEL & TOURISM –
Accommodations (General)

LIGHTSHIP STRATEGIES INC.
Lightship Strategies Inc. provides
professional planning and engagement
services for northern, rural or culturally sensitive contexts. Our speciality
is navigating and developing authentic
and inclusive engagement strategies and
conversations. Our work focuses on
community-directed projects, policies,
plans or research. Clients include provincial, federal and indigenous governments, band councils, municipalities
and private sector.
Renee Kuehnle
Dartmouth, NS
709-764-7517
renee@lightshipstrategies.ca
www.lightshipstrategies.ca/
BUSINESS & PROF. SERVICES –
Strategic Direction

LUMI STUDIOS
MEDIA + PRODUCTION
Lumi Studios media + production
specializes in delivering high-quality
photo, video and design work to a
broad clientele that spans from local
businesses to internationally acclaimed
organizations including IBM and
RBC. Conferences, cultural events,
commercials and corporate design —
the Lumi team is ready to help you share
your story with the world!
Joyce Liu

1533 Barrington St., Suite 200-3
Halifax, NS
902-999-1967
joyce@lumistudios.ca
www.lumistudios.ca
ARTS, CULTURE & ENTERTAINMENT –
Video/Multimedia
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MAJAK ENVIRONMENTAL
MANAGEMENT & TRAINING
MAJAK Environmental Management
& Training was founded in 2013 out of a
need to provide tailored environmental
protection services to institutions to
incorporate environmental protection
best management practices in order to
reduce their ecological footprints on
the environment. We have expanded to
include developing online courses for
learning institutions.
Rugi Jalloh
Dartmouth, NS
902-802-8622
info@majak-env.com
www.majak-env.com
ENERGY & ENVIRONMENT –
Environmental Services

MAPLEKEY COACHING &
LEADERSHIP
Are you or your team stuck and unsure
how to move forward? Are you experiencing a growing complexity of work,
challenging people dynamics, workloads
that results in feelings of being overwhelmed? You do not have to go it alone.
Bette Watson-Borg works with you to
customize individual and team coaching
programs and facilitation processes that
focus on reaching both your organizational and business goals and supporting
the vital people who make it happen!
Bette Watson-Borg
Ketch Harbour, NS
902-410-7075
bwatsonborg@gmail.com
www.maplekeycoaching.ca
EDUCATION & PROF.
DEVELOPMENT – Coaching

MICHAEL HODGETT
CONSULTING INC.
MHCI is a consultancy that works
closely with clients from startups to
multi-nationals who want to transform
their results. We offer deep competencies in growth strategies and in building
the capabilities needed for resilience
in turbulent markets. Our experience
crosses industries and continents.
Talk to us to learn more.
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Michael Hodgett

Dartmouth, NS
902-488-0624
Michael.hodgett@gmail.com
www.michaelhodgett.com
BUSINESS & PROF. SERVICES –
Management Consulting

MLR VIRTUAL SOLUTIONS
MLR Virtual Solutions provides remote
business support solutions, easing
the daily responsibilities of running a
business. I help entrepreneurs and small
business owners become more focused,
organized and productive. I free up valuable time by taking care of the back-end
administrative processes, empowering
owners to focus on what they do best.
Melanie Rogers
Beaver Bank, NS
902-864-9285
melanie@mlrvirtualsolutions.ca
www.mlrvirtualsolutions.ca
BUSINESS & PROF. SERVICES –
Virtual Office

NOVA SCOTIA
COLLEGE OF NURSING
As the new Nova Scotia College of
Nursing (NSCN), we regulate more than
15,000 licensed practical nurses, registered nurses and nurse practitioners
on behalf of the public. Our work helps
Nova Scotians place their full confidence
in the nurses who care for them, their
families and their communities.
Sue Smith

120 Western Parkway, Suite 300
Bedford, NS
902-444-6726
information@nscn.ca
www.nscn.ca
EDUCATION & PROF.
DEVELOPMENT – Education/Schools

PREMIER
ACCOUNTING & TAX INC.
Stephanie Folahan

Halifax, NS
902-817-2636
premiertaxhalifax@gmail.com
www.premiertaxhalifax.com
FINANCE & INSURANCE –
Income Tax Service

SHAUN WHYNACHT –
MARKETING
COACH/CONSULTANT
Shaun Whynacht is a marketing coach/
consultant that you didn't know you
needed — until now. With more than
20 years of digital marketing experience,
Whynacht dives deep into learning your
business and your ideal customer so that
he can help you become more effective
in your approach to growing your business online.
Shaun Whynacht
Coldbrook, NS
902-300-3030
shaun@amplifymycontent.com
www.amplifymycontent.com
ADVERTISING, PR & MEDIA –
Marketing Consulting

SKYLARK SECURITY AND
COMMUNICATIONS INC.
Nathanael Webster

Mount Uniacke, NS
902-817-1750
solutions@skylarksecurity.ca
www.skylarksecurity.ca
COMMUNICATIONS –
Telecommunications

SUMMIT SEARCH GROUP
Cynthia McCuthcheon

647 Bedford Hwy., Suite 103
Bedford, NS
902-405-3607
cynthia@summitsearchgroup.com
www.summitsearchgroup.com
HR, EMPLOYMENT & STAFFING –
Exec/Technical Search

THE STONE GROUP INC.
Transforming your business processes
and creating customized interactive
training programs. Business optimization, corporate training and lean consulting services. We are nimble and apply
our methodology to maximize productivity, reduce waste and improve profit
margins. Whether a small business or a
large-scale health-care IT implementation, we can help. We also developed a
seniors’ IT training program specializing
in reducing social isolation and working
with adults with memory issues.
Jo-anne Stone
Middle Sackville NS
902-452-3084
jo@scglean.com
www.stonegroupinc.ca
BUSINESS & PROF. SERVICES –
Business Consulting

TOTAL KNEADS
HEALTH & WELLNESS
Since 2004, the Total Kneads team of
professional, well-trained, friendly therapists have provided massage therapy
and acupuncture in a warm and relaxed
environment. Our Hydrostone location
is able to offer a wide range of therapy times and treatments Monday to
Saturday with direct billing available.
Sarah Letcher

5555 Sullivan St.
Halifax, NS
902-422-0254
sarahletcherrmt@gmail.com
www.totalkneads.ca
HEALTH CARE – Medical Consulting

THE PERFECT FIT BOUTIQUE

STUDENT MEMBER

Rethink Consignment — this is not your
average vintage or thrift store. We help
women curate a wardrobe that says,
“This is me,” with designer and name
brand fashions for a fraction of retail
prices. Help save the planet!
Stephanie Graham

Lauren Goerz

1181 Bedford Hwy.
Bedford, NS
902-835-4436
info@perfectfitconsignment.ca
www.perfectfitconsignment.ca
SHOPPING & SPECIALTY RETAIL –
Retail (General)

BUSINESS VOICE

Dartmouth, NS
902-789-2761
l.s.goerz@gmail.com

Are you a new member?

To submit your 50-word description for
New & Noted, please contact Mandi Bowser,
Administrative Specialist, 902-468-7111
or mandi@halifaxchamber.com within
the first six months of membership.
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MEMBERS IN THE NEWS
How our members are growing Halifax

WELCOME TO THE BOARD
Dress for Success Halifax is pleased
to welcome Shereen Badawy, employee
of RBC, as their newest board member.
Badawy brings a wealth of experience
from a financial management perspective, as well as a strong multicultural
background. Badawy was initially welcomed and directly supported by Dress
for Success Halifax when she immigrated
from Egypt to Canada in 2017. “We are
absolutely delighted to have Shereen
and her level of expertise join our board
of directors. Welcome to the Board!”
says Board Chair, Julie Wisen. Pictured
are Shereen Badawy and CEO, Brenda
Saunders/Todd.

THANK YOU WESTJET
More than 200 kids from the Boys and
Girls Clubs of Greater Halifax enjoyed
a turkey dinner with all the trimmings
thanks to the support of WestJet. Aside
from sponsoring the groceries, WestJet
staff put on their aprons and helped to
serve up this much anticipated annual
meal. This year there was an extra

special treat. Santa made a special
appearance and each child was given a
gingerbread house kit to take home and
make with their families. The Boys and
Girls Clubs of Greater Halifax is grateful
for the ongoing support of WestJet and
values this community partnership.

ONE-STOP SHOP
COMMERCIAL PRINTING
At Bounty Print, we oﬀer a wide range of services from oﬀset and digital printing
to large format and direct mail capabilities — helping you choose which method of
printing is best for your needs.
Our industry-leading team has the knowledge and experience to deliver value and
impact for your next print project.

B OU NTY PR I NT

Y O U R F U L L- S E R V I C E C O M M E R C I A L P R I N T E R
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902.453.0300

| bountyprint.com
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CUSHMAN & WAKEFIELD
ATLANTIC WELCOMES
NEW STAFF
Here we grow again. Cushman &
Wakefield Atlantic introduces what’s
next for the market in Atlantic Canada
with the announcement of multiple new
hires. The firm is pleased to announce
that these talented resources will supplement the existing roster of advisors
and support team members across the
Atlantic region. In New Brunswick, the
firm has added, in order of arrival: Ed
McNamara, Marketing Co-ordinator;
Peter Ryan, Commercial Real Estate
Advisor — license pending; and Melissa
Hachey, Practice Co-ordinator. In
Halifax, the additions are Mike Vaughan,
Commercial Real Estate Advisor and
Dylan Currie, Research Co-ordinator.
With these newest additions the firm has
now grown to 22 professionals.

DESIGN MARKETING WINS STAR AWARD
Design Marketing was honoured
to receive a 2019 Women’s Business
Enterprises (WBE) Star Award on
Nov. 14 at the WBE Annual Conference
in Toronto. This award recognizes
certified WBEs across Canada who are
contributing to their industry or region’s
economic development and showing
dedication to community service. This
is a leading event for corporate and

government leaders, procurement
professionals and women-owned
businesses. This year’s conference was
a celebration of WBE Canada’s 10 years
of supporting Canadian women-owned
businesses, recognizing significant
achievements in supplier diversity.
We couldn’t have done it without our
team here in Dartmouth and are very
proud of our accomplishments.

MEET OUR NEWEST CO-OP
STUDENT
As a non-profit organization with only
four full-time staff, having a co-op student
on the Lung Association of Nova
Scotia team to help with projects and
initiatives is invaluable. Our latest intern,
Jamie Bender-Kerbell, is a business
student from Dalhousie University. When
he’s not helping out with communications
and marketing, he’s overseeing projects
and events like our Lyrics for Lungs event,
or the brand new Stair Heroes event we’re
busy planning for February. We’re truly
grateful to have him on our team and with
any luck, we’re helping him build skills
that will add to his resume. For information about intern positions available at
the Lung Association of Nova Scotia, visit
www.ns.lung.ca.

NEW TPH MANAGER BRINGS IN GREENER PRINTING TO DARTMOUTH
“I’ve enjoyed joining TPH Dartmouth
team. I have a stunning view of the
bridge from our windows. It’s a beautiful
community,” says the new TPH
Dartmouth Manager, Paula Nemeth,
who’s been with TPH for 22 years and is
bringing a greener approach to printing
to the community. Since coming to
Dartmouth, Paula has replaced their
outdated printing press with eco-friendly
printing technology that uses no harmful
BUSINESS VOICE

chemicals and prints up to 30 inches
duplex and 50 inches single sided. The
location continues to offer a full range
of services including foil finishing for
a quick, elegant touch that’s unique
and very popular. Our earth-friendly
efforts have earned us the top spot for
the second year in a row on Canopy’s
2019 Blueline Ranking, which ranks the
sustainability performance of North
America’s Printers.
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CWB WELCOMES NATALIE
FREDERICK-WILSON

A.P. REID NAMED TOP CANADIAN BROKERAGE
Dartmouth, N.S.-based A.P. Reid
Insurance, a Storm Insurance Group
company, has been named Brokerage of
the Year (10 staff or more) in the fourth
annual Insurance Business Canada (IBC)
Awards. “It is an honour to be recognized
with this award, especially after the
exciting 2019 we’ve had,” said A.P. Reid
and Storm CEO, Jamie Reid. “I dedicated

this award to my mom, Aileen Reid,
who founded A.P. Reid Insurance almost
40 years ago and provided us with our
vision and dream of what we could be.”
This significant national award follows
the company’s November announcement
of A.P. Reid’s continued national expansion with the latest acquisition of Axxium
Assurance Inc. in Montreal, Q.C.

The Centre for Women in Business
(CWB) is thrilled to welcome Natalie
Frederick-Wilson to the team as our new
Business Advisor and Student Program
Co-ordinator. Frederick-Wilson comes
to the CWB with eight years of business
ownership, multiple awards from the
Halifax Chamber of Commerce and a
caring demeanor that inspires her to
share her expertise with women and
students. “Natalie’s business skills and
previous experience as a CWB member complement our team,” says Tanya
Priske, Executive Director. “She understands the daily challenges women business owner’s face and I can’t wait to see
how she engages with our community.”

ALSHAZLY NAMED FEMALE
ENTREPRENEUR OF THE YEAR
WeUsThem’s Principal and Chief
Creative Officer, Faten Alshazly was
recognized by the Stevie Awards in
New York as the Female Entrepreneur
of the Year in Canada. The Stevie’s had
previously recognized Alshazly in 2018 as
Female Executive of the Year in Canada.
“Having been here last year, I have
had the opportunity to meet so many
amazing women leaders from around
the world and hear about how they are
advancing their respective fields,” says
Alshazly. “This year was a bonus, as we
were able to pick up right where we left
off in 2018 and continue these conversations while celebrating each other.”

AN ALL-NEW
PARK’N FLY WEBSITE
We are pleased to announce an all-new
Park’N Fly website that went live in
December. The new design makes it
easier and faster for business travellers
to find their parking discount. Corporate
customers will have access to a dedicated
portal that will provide customized offers
and discounts. Visit www.parknfly.com
for more information.

VLIFE GOES LIVE IN HALIFAX
We are excited to announce that
www.vlifeapp.ca, a social enterprise
platform connecting experience and
support-local customers with more
small independent local business
options, is now live throughout the
Halifax Regional Municipality!
14
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UNITED WAY WELCOMES
NEIGHBOURHOOD KITCHEN
On Dec. 3, United Way Halifax
announced a brand new Neighbourhood
Kitchen fund with $300,000 from BMO
and $300,000 from Medavie Foundation.
Beginning in 2020, the fund will be used
to transform neighbourhood kitchens,
where healthy food is used as a tool for
building community, well-being and
vibrancy. Investments will renovate and
expand physical spaces and create opportunities for people living in poverty to
build relationships and support networks,
enjoy the benefits of good food, build skills
and share heartwarming experiences.

ARTHRITIS SOCIETY
RECOGNIZED WITH
PRESTIGIOUS AWARD
The Arthritis Society has been recognized amongst Canada’s Most Admired
Corporate Cultures by Waterstone
Human Capital. It’s a highly coveted,
prestigious countrywide award that
names our organization as one of the top
10 places to work in the broader public
sector category. This award recognizes
and celebrates workplaces that create
a culture of excellence that enhance
performance to drive real and lasting
outcomes. To learn more about the award
visit www.canadasmostadmired.com.
You can also see our media release at
www.arthritis.ca.

HALIFAX GRAMMAR
COMPLETES CAPITAL CAMPAIGN
Halifax Grammar School has proudly
completed its most ambitious capital
campaign to date with glowing success,
raising an astonishing $10,170,000 to
achieve their “One Grammar” vision.
Inspired by Grammar’s foundational
premise to support an experience that
goes far beyond the classroom, the
Engaging Excellence campaign aimed
to build a school that brought the entire
school community under one roof and to
create an inspiring space that enriches
academics, athletics, arts and altruism.
For more information on Engaging
Excellence and for a complete list of
donors, please visit www.onegrammar.ca.

HELP SHAPE HALIFAX’S TOURISM MASTER PLAN
Discover Halifax recently invited
residents and people working in the
tourism sector to complete an online
survey to assist in the development of a
tourism master plan. The plan is intended
to help identify inclusive and sustainable
goals for economic growth through

tourism for the entire Halifax region.
The tourism industry has tremendous
potential to help Halifax Regional
Municipality achieve its goal to grow
the GDP to $30 billion by 2031 and grow
provincial tourism revenues to $4 billion
by 2024.

TWO NEW CO-OP STUDENTS AT CEED
CEED is pleased to announce their
newest employees, Nayo Upshaw and
Kaitlyn Donnelly. Having already
earned a bachelor of education from
St. Francis Xavier University, Upshaw
is now furthering her education by
completing a bachelor of public relations
with a minor in non-profit leadership
at Mount Saint Vincent University
(MSVU). She is a creative educator
with well-honed communication skills

and is excited to take on the position
of Entrepreneurship Educator. Donnelly
is also completing a bachelor of public
relations at MSVU and pursuing a
certificate in marketing. Donnelly’s
unique work and background in
marketing and promotions make her
eager to take on CEED’s social media
outreach as our Entrepreneurship
Communications Co-ordinator.
Welcome aboard Nayo and Kaitlyn!

Are you launching a new business or product? Celebrating a new partnership?
The Halifax Chamber invites you to share your Members in the News story in Business Voice. Upload your content here: halifaxchamber.com/business-voice
*Note: we do not publish event promotions.

BUSINESS VOICE
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DOING DIVERSITY RI
Setting a place for differences at the decision-making table By Sara Ericsson

D

oing diversity right is the right thing
to do, but ensuring inclusion can be
the trickiest part for many. But Halifaxarea diversity expert Ann Divine says it is
for the benefit of everyone, everywhere
and that the people who get on board
stand to not only feel good about helping
to create equitable work opportunities,
but also capitalize on them.
The well-known inclusivity implementation expert is lending a helping hand
here at home as she works to facilitate
diversity and inclusion implementation
in Halifax through her business, Ashanti
Leadership Professional Development &
Services, which she founded in 2011 several years after immigrating to Canada in
2004. The business works with people and
organizations to strengthen their ability
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to become inclusive and work towards
bringing a more diverse group of voices to
the decision-making table.
Divine says her work has revealed
an increasing interest among Halifax
businesses in intentional inclusion and
fostering a welcoming work environment
where each team member feels that their
voice is not only heard, but valued. And
while the city still has much growing to
do in terms of inclusion, Divine says this
signals it is ready for change.
“It feels like something quite significant is happening in terms of the city’s
growth and economic outlook and that
is thanks in large part to bringing more
diverse voices to the table. Halifax is
doing a lot better than when I arrived in
2004,” says Divine.
FEBRUARY 2020

DEFINING DIVERSITY
The organization educates its clients
on what diversity and inclusion actually
are and how they include other areas
beyond ethnicity and gender. Divine says
this message is one that can take many by
surprise.
“It’s not about ticking boxes. It’s
about a person with mental health issues,
a disability, trans persons, someone
about to retire, someone with an accent
and yes, it also includes white males, who
can serve as mentors and allies,” says
Divine. “It’s a two-way street, not a oneway street.”
Divine teamed up with Halifax
Chamber of Commerce Chair Margaret
Chapman to host diversity and inclusionminded women’s breakfasts along with

COVER STORY
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It feels like something quite significant is happening
in terms of the city’s growth and economic outlook
and that is thanks in large part to bringing more diverse
voices to the table.”
— Ann Divine, Founder & CEO, Ashanti Leadership

RIGHT
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the Wonder Women Conference, where a
variety of voices fostered honest conversations and suggestions on how to improve.
It was an event that Chapman
found incredibly rewarding, given other
recent examples that show diversity is
still severely lacking at events, including
a recent international security forum
hosted in Halifax where an all-male
panel discussed women’s critical role
within that industry.
“That panel was symptomatic of
the things that are still happening —
boards and leadership roles that are
monochromatic and single-gendered.
These are things that need to be more
inclusive,” she says.
Chapman, who is also a Partner and
Chief Operations Officer at Narrative

Research, says this event also highlighted
that while many are eager to preach in
support of increased inclusion, few have
made real commitments to being part of
the effort working to make that happen.
She says a crucial first step for any person
or organization looking for somewhere to
start is to stop talking and start listening,
to then learn what can be put into action.
“It’s important to listen and hear
what needs to change and to then be
open to being part of and working toward
that change,” says Chapman. “You have
to have those conversations — and yes,
they may be uncomfortable — in order to
make things better.”
Chapman says the Halifax Chamber
of Commerce promotes the inclusion
of new voices through invites it extends
to people from traditionally underrepresented groups and students to invite
them to a business dinner or luncheon.
These individuals are paired up with
someone in the business community
to ensure the experience becomes less
daunting and that they are comfortable
speaking with people in the room.
“Having that ally by your side makes
it a whole lot easier. Small steps like these
enable more meaningful dialogues down
BUSINESS VOICE

the road, which in turn ensures those new
voices feel welcomed and heard.”
SIGNS OF SUCCESS
Since she began her work nearly a
decade ago, Divine says she has never
been met with a person or organization
who didn’t want to take part in diversity
and inclusivity training. Instead, she says
most are eager to learn about how they
can foster an environment around themselves that is welcoming to all others.
“I’ve yet to meet an organization
that says to me, ‘I don’t want to do it,’ but
I have met plenty who are nervous to talk
about it. People want to know how to do it
right, but are nervous and unsure how to
do and sustain it,” she says.
And as more people become educated, Divine sees the systemic discrimination that was ongoing for decades
changing. A specific example is two
women of colour being appointed in executive roles in Halifax, with the appointment of Nicole Johnson-Morrison as CEO
at EduNova and Candace Thomas as
Chair of Dalhousie University.
“We need to see more of this, alongside other types of diversity leading the
way,” says Divine.
17
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The Halifax Chamber of Commerce hosted a breakfast meeting in June 2019 focused for the first time ever on women of colour. Chamber Chair
Margaret Chapman and Ashanti Leadership Professional Development & Services Founder and CEO Ann Divine were among those present.

Nova Scotia Public Service
Commission and African Nova Scotian
Affairs Minister Tony Ince says the
commission has also seen significant
increases in diversity and inclusion within
its workforce over the last decade, during
which it launched its first-ever inclusion
strategy in 2014 called Raising the Bar.
Ince says the strategy sought to establish
an ongoing commitment to diversity and
inclusion in the government and among
its workforce, as well as to forge a reputation for equity in private workplaces and
among the public itself.
The strategy concluded in 2018 and
inspired the creation of the Office of
Workplace Mental Health, the hiring of
a senior consultant of sexual orientation
and gender identity and the commission’s immigrant workplace placement
program in partnership with Immigrant
Services Association Nova Scotia
18

(ISANS). It is also among the reasons
the commission was recognized as one
of Canada’s Best Diversity Employers
in 2019.
Ince says these have also helped
create a culturally-competent workforce
that values diversity and inclusion and a
public service that reflects the values of
its society.
“Even five years ago most people
didn’t truly understand what diversity
and inclusion meant. But now, there is
more understanding on how different
perspectives can enhance, innovate and
grow a workplace,” says Ince.
“Being one of largest employers in
province, we need to lead by example.
It’s such a great thing when everyone
can see themselves in our society. When
people feel valued, people become more
understanding and are more willing to
sit down and dialogue.”
FEBRUARY 2020

WHY IT MATTERS
The first reason Chapman says more
businesses should begin empowering
diversity and true inclusion within their
workplace is that it’s simply the right
thing to do. But as it turns out, prioritizing
these areas can also be good for business
and lead to financial gains as fresh
perspectives are brought to the table and
become part of the conversation.
“People should look to hire people
with different perspectives than their own
as it brings fresh ideas and challenges
the way things are done. Without that, a
business can get stuck in a certain way of
doing things and won’t innovate,” says
Chapman.
As more people become involved
in the wider business community and
conversation, connections are made and
the existing network starts growing.
Divine says those newly arrived to the
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table will in turn bring others into the
business sector as they see and experience the value of inviting and sharing
such opportunities.
“Inclusivity is where people have a
sense of belonging and feel they can bring
their authentic selves to work and feel
free to share their knowledge, skills and
expertise. When we have that, the workplace becomes a better place because
everyone feels they have a stake in the
business,” she says.
And with a diverse community comes
a diversity of connections in Halifax and
beyond Nova Scotia, leading to opportunities to grow global opportunities,
according to Divine, who says with the
ever-increasing numbers of immigrants
and youth choosing to stay in the province
spells a positive future for Halifax.
“Now, it’s about keeping these
talented individuals here. With talent
shortages everywhere, holding on to them
is key. There are so many young people
looking to start their own business here
and that means the diversity of business
in Halifax is also about to take off. And for
me, that sounds like a great thing for our
province,” she says. ■
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Even five years ago most people didn’t truly understand
what diversity and inclusion meant. But now, there is
more understanding on how different perspectives can
enhance, innovate and grow a workplace.”
— Tony Ince, Minister, Nova Scotia Public Service Commission
& African Nova Scotian Affairs

SERVICES
WORKING CAPITAL
• Factoring/ Invoice discounting
• Asset Based Lending (ABL)
• Purchase Order/Supply Chain
• Tax Credit Financing (SR&ED)
• Merchant Cash Advance (MCA)

Brian Conrad
Vice President • Atlantic Region

bconrad@spergel.ca

902-225-5855

TERM FINANCING
• Term Loans
• Equipment Leasing
• Commercial Mortgages

spergelcorporatefinance.ca
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An Aboriginal adult skilled-trades fair organized by Ann Sylliboy with Mi'kmaw Kina'matnewey was held at Nova Scotia Construction
Sector Council's Trades Exhibition Hall in December.

Beyond bricks and mortar
Diversity in procurement adds value to construction process By Joey Fitzpatrick

I

t’s a quiet December afternoon in the
Ragged Lake Business Park. But the
Nova Scotia Construction Sector Council
(NSCSC) premises are humming with
activity, as a group of about 20 Aboriginal
adults get some hands-on experience in
construction trades at NSCSC’s Unique
Trades Exhibition Hall.
Opened in 2014, the trades exhibition hall hosts some 70 groups of visitors
every year. These guests can speak with
industry professionals and then step into
an interactive booth to experience firsthand what it would be like to work as a
welder, plumber, heavy equipment operator, bricklayer, electrician, boilermaker,
carpenter/millwright, sheet metal worker
or in various other trades.
“People can get a sense of whether
they want to work in construction or not,”
explains NSCSC Executive Director,
Trent Soholt. “They can try things out
before they make a decision to go down
that path.”
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Groups visit the trades exhibition
hall from high schools, colleges and
various community organizations and
today’s visiting group is part of an
Aboriginal Adult Skilled Trades Fair.
Barely a kilometre from NSCSC’s
office a clear cutting is making way for
a new community outpatient centre in
Bayers Lake. When completed the $100
million facility will offer improved access
and parking for clinical visits for blood
collection, x-rays and other services.
The new outpatient centre is just one
of a number of capital projects unfolding
across Nova Scotia, including a $230
million Cape Breton Regional hospital
and $116 million each for new hospitals
in North Sydney and New Waterford.
Together with new schools, utilities and
transportation projects, they represent
billions in capital investment by the province over the next five years.
As government looks for better ways
to deliver health-care services to Nova
FEBRUARY 2020

Scotians, there is a parallel imperative to
make a social impact with those public
investments, or in the words of Premier
Stephen McNeil, to “leave a legacy for
Nova Scotia.”
“Those capital investments have to
deliver the best value to Nova Scotians,”
Soholt says. “But they also have to
meet some of the priorities set out by
government.”
One of those priorities is diversity of
participation — ensuring that populations
historically under-represented in the construction sector, including Aboriginals,
African Nova Scotians, people with
disabilities, women and immigrants, are
able to take part and reap the benefits.
Procurement has been identified as
an area of great potential for bringing
these under-represented groups into the
process.
“Procurement has typically been:
Lowest bid wins the project. There’s
always somebody who can do it cheaper,”

Soholt says. “Now we’re realizing that
procurement is a prime example of where
change can really happen.”
NSCSC is a not-for-profit that works
with all industry stakeholders, including
contractors, unions, training providers
and government.
“We’re like a project management
office for anything that’s impacting
the industry,” Soholt explains. “This
could be labour market research, youth
engagement, best practices, health and
safety or human resources. Our member
organizations come to us and we find the
appropriate channels, resources, funding
or expertise to address the issues.”
Procurement has been part of
NSCSC’s strategic plan for a number of
years and it was in 2016 that the issue was
put on the front burner. In 2017 NSCSC,
in partnership with the Construction
Association of Nova Scotia and the Design
and Construction Institute, hosted a procurement day that included 120 individuals from various sectors, with a focus on
transparency, fairness and sustainability.
“We came out with a report with a
series of recommendations for government to consider.”
Part of the process is gathering
insight and research on what has been
done in other jurisdictions that have used
procurement policies to promote diversity and inclusion.
“Different models have started to
evolve in Europe, the U.S. and other parts
of Canada that use procurement to have a
long-term impact.”
Canada’s federal government
procurement process has implemented
requirements for Indigenous engagement
and participation for other under-represented groups, as well as requirements
for environmental sustainability.
“They’ve taken a proactive approach,
rather than just assuming diversity will
eventually happen,” Soholt says. “We
have to be more prescriptive in what we
define as success.”
Community Benefit Agreements
(CBA) have been used for years in
real estate development, as a contract
between the developer and community
groups to provide certain amenities
or local improvements. CBAs are now
beginning to be employed in public
procurement in some jurisdictions to
add social benefits to the construction
process. CBAs are built into the tender
process and the government can add any
number of stipulations as the client. This
could include requirements such as:

Construction Safety Nova
Scotia Announces New CEO
Construction Safety Nova Scotia is pleased to announce that the board of directors
has appointed MJ MacDonald as the new CEO. With over 30 years of executive
leadership experience within the public and private sectors, workplace healthcare
and safety culture has remained a common
thread throughout her career.
MJ’s career in safety in the construction industry
began with Black and McDonald where she
worked as an engineer. It was during this time
that her passion for safety grew profoundly and
remained with her as she delivered progress
across sectors.
As Executive Director with the Department of
Health and Wellness’ Continuing Care branch, MJ
worked closely with other system partners such
as WCB, AWARE NS, NSGEU, Nurses Union and
many others.

“I am very excited to
return to my roots and
work collaboratively
with our partners to
make Nova Scotia the
safest, most productive,
innovative and
prosperous construction
sector in Canada.”
– MJ MacDonald

MJ holds an Executive MBA from Saint Mary’s
University, a Bachelor of Mechanical Engineering from the Technical University of
Nova Scotia, as well as a Diploma of Engineering from St. Francis Xavier University.
Construction Safety Nova Scotia is an industry founded not-for-profit organization
committed to improving Occupational Health and Safety outcomes in the
construction industry through training, research, engagement and mentorship.
For training and resources please visit us online at constructionsafetyns.ca
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We want all building materials to be
sourced locally; we want materials that
are harvested in a sustainable fashion; we
want local workers hired; we want to see
opportunities for people with disabilities.
Nova Scotia’s Public Procurement
Act, passed in 2011, requires public
sector entities to consider social factors,
such as inclusiveness and fair wages,
in the tendering process. However, the
2015 Auditor General’s report concluded
that “the province does not do a good
job of assessing the effectiveness of the
procurement process in meeting the
objectives.”
Figuring out how to incorporate
diversity into a nuanced and complex
industry like construction is no simple
matter. For example, will it be the general
contractor’s responsibility to ensure
a diverse workforce is employed all
the way through the supply chain? Or
should that be the responsibility of the
subcontractors?
“In some jurisdictions the government is involved in the procurement
processes of the sub-trades to ensure
that the metrics are achieved,” Soholt
points out. “In other jurisdictions it’s the
responsibility of the general contractor.”
There are many pieces to the puzzle,
including languages in tenders, training
practices, recruitment and mentorship.
“When we have big projects underway it tends to bring more mentorship
opportunities, where younger people can
come into the industry and be trained by
a qualified, certified tradesperson.”
Apprentices from under-represented
groups can then see themselves in the
success of their mentors and then become
mentors themselves in the next round of
projects.
“This builds that succession cycle,”
Soholt says. “So as these projects wrap
up we have a well trained, ready-to-go
workforce.”
Apprenticeship is a regulated training
process for the skills trades and there are
roughly 7,000 registered apprentices in
Nova Scotia, in every sector from automotive repair to boatbuilding. Approximately
2,700 of those apprentices come from the
building trades.
“The apprenticeship system is
the core of the construction industry,”
says Brad Smith, Executive Director of
Mainland Nova Scotia Building Trades.
Having apprenticeship tied directly
to the procurement process would
address both the skills gap and diversity
issues. Some companies in Western
22
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Procurement has typically been: Lowest bid wins the
project. There’s always somebody who can do it cheaper.
Now we’re realizing that procurement is a prime example
of where change can really happen.”
— Trent Soholt, Executive Director,
Nova Scotia Construction Sector Council
Canada, including Syncrude and Shell,
already require a minimum of 25 per cent
apprentices on their worksites.
“They understand that you need to
invest in the apprenticeship system to get
the skilled trades that you need for the
future,” says Smith. “Government procurement could require the same thing.”
“That’s where we can really grow the
population with those skill sets and this
can be monitored and measured,” Soholt
adds. “For example, I’ve seen community
benefit agreements that say 25 per cent
of the workforce will be apprentices and
of that 25 per cent, 15 per cent will be
Indigenous and another percentage will
be women. Those don’t have to be the
exact numbers, but that’s how the concept
works.”
By bringing more people into the
industry and providing job opportunities
for young people, diversity in procurement can also help to offset the demographic imbalance in a province with an
aging population, where more people are
retiring than are entering the workforce.
The industrial/commercial/institutional construction sector supported by
FEBRUARY 2020

NSCSC employs approximately 15,000
people. Together with the other two
pillars of the construction industry, road
building and residential, Nova Scotia’s
construction sector employs between
30,000 and 35,000 people. Depending
on the level of activity in a given year,
the sector accounts for between six and
10 per cent of the province’s GDP, or as
much as $4 billion annually.
Taxpayers will still demand prudent
use of their hard-earned dollars. But at
the same time consumers are already
making value decisions with their
purchasing power — by buying locally,
purchasing organic produce and buying from environmentally responsible
producers. Using procurement policies to
both expand and diversify Nova Scotia’s
skilled trades workforce is a natural next
step to enhance participation in the province’s economy.
“It’s looking beyond the dollars
invested to build a sustainable social
procurement process,” Soholt says. “We
need to look at building something bigger
that will impact the social well being of
Nova Scotia.” ■
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The inclusive employer
Accessibility is good for business

Twenty per cent of the Canadian population has a disability.
That’s about 7.5 million people. And of those 7.5 million people,
more than 50 per cent are not working.”

EMMA MENCHEFSKI
COMMUNICATIONS
SPECIALIST, HALIFAX
CHAMBER OF COMMERCE
Have you ever heard a word so
often it actually started to lose meaning?
Words like innovation, tech, startup and
disruptor. Words with powerful impact
like diversity and inclusion.
Accessibility is one of those words.
Twenty per cent of the Canadian
population has a disability. That’s about
7.5 million people. And of those 7.5 million
people, more than 50 per cent are not
working.
In the age of labour shortages and
huge technological advancements, these
numbers are unacceptable. According
to Mark Wafer, a disability advocate and
employer, most individuals in this group
are willing and able to work but run into
employment barriers.
Those barriers almost always translate to myths surrounding the disabled
community. Myths like, “It’s too difficult
to hire a person with a disability,” and,
“It’s too expensive.” In reality, the only
barriers are these damaging and false
stereotypes.
Let’s break down these barriers and
explore what people with disabilities can
contribute to your workforce.

INNOVATION
Wafer tells a story of a man with
cerebral palsy, who unlike his able-bodied
co-workers is not able to hop in his car and
drive to work. This daily task, for many, is
a simple point A to point B scenario. But
for this man, he’s required to think differently and come up with a solution to the
problem. Bringing that type of innovative
thinking into the workplace opens the
floor to new methods of brainstorming
and problem solving. You’ve now hired
an employee with a completely different
view of the world — and that’s a key asset
to businesses.
LACK OF ABSENTEEISM
AND TURNOVER
According to Wafer’s research, people
with disabilities reported 85 per cent
lower absenteeism. At Dupont, they
reported 86 per cent lower. Absenteeism
and turnover are two of the greatest costs
to a business. For a smaller business,
this can be financially devastating. At
Wafer’s Tim Hortons franchise locations,
he’s experienced less than 40 per cent
turnover in the last 11 years among his
employees with disabilities.

SETTING THE STANDARD
Due to the variety of obstacles a
person with disabilities faces in the run
of the day, they are safe, responsible
and dedicated employees. They are
aware of their surroundings and take
extra precaution to ensure everything
runs smoothly.
With Nova Scotia’s Accessibility
2030 Act, there’s never been a better
time for business to take the lead on
accessibility. Read through it, find out if
you’re compliant and make the changes
necessary to become an inclusive and
accessible business.
Reach out to the Halifax Chamber
if you’re interested in learning more or
looking for resources.
Accessibility is more than just a
buzzword. It’s equal opportunity. It’s
respecting human rights and dignity.
And, it’s just good business.
*A big thank you to Mark Wafer,
disability advocate and employer for his
talk, The Inclusive Employer, during
the 2019 National Accessibility Week in
Halifax. He inspired this article and is
responsible for the research behind the
statistics within.

POINT NORTH BUSINESS

SOLUTIONS
Peter Arsenault, CPA, CMA
and Associates
902 225 9685
peter@nsbusiness.solutions
BUSINESS VOICE
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•
•
•
•
•
•
•
•
•

Accounting
Bookkeeping
Consulting
Budgeting
Cash Management
Business Planning
Accounting Systems
Training
Year-End Assist
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Inclusion across Canada
Looking at emerging workplace trends

TOVA SHERMAN
CEO, REACHABILITY
As we enter a new decade it is
difficult not to join the line of pundits
reflecting on 2019 and predicting trends
in 2020. As an inclusion leader, allow me
to briefly reflect from that lens.
First and foremost, 2019 will go
down as the year the ACA (Accessible
Canada Act) was passed. For context, this
act — dedicated to equalizing the playing
field for Canadians with all types of disabilities — comes 35 years after the passing of the Americans with Disabilities
Act. That is no slight to Canada, as I am
24

beyond excited for us to catch up and
even surpass the United States in pure
innovation and commitment to inclusion
for persons with disabilities in both our
professional and personal lives.
The ACA will benefit everyone in
Canada, especially persons with disabilities, by helping to create a barrier-free
Canada through the proactive identification, removal and prevention of barriers
to accessibility wherever Canadians
interact. Initially, the act will focus on
areas under federal jurisdiction. In some
ways, the act is catching up to the facts,
as research for the past few decades has
shown that persons with all types of
disabilities (cognitive, physical, sensory,
invisible and mental health) have fewer
sick days and stay longer at their jobs
than those who do not identify with these
barriers.
With so many folks asking me about
this new legislation, it certainly looks like
2020 is potentially a huge year for not just
diverse workplaces, but leaders who want
to expand their talent pool and customer
base.
As the act is being “fleshed out”
this is a crucial time to inform your
FEBRUARY 2020

management team that inclusion is a
core commitment. Too many managers I
speak with are expressing frustration that
they are being asked to “add inclusion
to their list of responsibilities,” leaving
many to perceive inclusion as an add-on
and not as a core value of their business.
It is crucial that leaders from the top
down ensure the message is clear: The
idea of inclusion of people with disabilities is not an afterthought or an additional
responsibility. Rather, it is a requirement
of all businesses who want to be the best.
It just makes sense that today’s businesses
reflect their clientele — and I can promise
you, we are part of your clientele — no
matter what your field.
So, what is a leader who wants to
send the right message (and be in provincial/federal compliance) to do? What
steps need to be taken? Fear not — there
are loads of folks anxious to assist you in
being a workplace that truly understands
the win, win, win of inclusion.
Partnerships exist across the community ready to support your desire for
an action plan and to assist you in developing and implementing those plans.
Now that is a win, win, win for us all!
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Dealing with dementia
How creating inclusive communities can benefit all

ASHLEY KING
CO-FOUNDER, PERSON
CENTRED UNIVERSE INC.
What do you envision when you
think about someone living with dementia? Someone who is 80-plus years old,
living in long-term care?
In reality, those who have been
diagnosed with dementia are going to
the bank, accessing public transport and
going to the grocery store to pick up their
groceries. Some are even under the age
of 65. Therefore, creating environments
that are inclusive and supportive of those
living with dementia and their caregivers
is the key to creating a foundation to help
those with the disease live more inclusively within their communities.
Creating a business or organization that is dementia friendly creates
an environment that can support us all,
as the foundation of being an inclusive
organization embodies the principles of
providing compassion and respect for
each customer and their unique perspective. How would we like to be treated if
we were the customer or the client?
Think about many of our retail
environments, we all can easily recall the
hustle and bustle of retail. A noisy cash,
snaking through aisles and displays to
find what you’re looking for and marketing that directs your attention by
using brightly coloured packaging and
strategic placement to catch your eye and
your wallet. It’s a place we’re all familiar with, but imagine you’re visiting the
store to make a purchase and as you’re at
the cash, you realize you can’t find your
credit card; it’s not where you left it.

The customers behind you are impatient,
giving you distasteful looks and scoffing
as you dig frantically through your pockets. The employee of the store is also not
understanding of your situation, they are
impatiently waiting for you to pay so they
can handle the queue of people behind
you and they don’t offer you any help.
If you’re in the retail business, taking
a moment to ask someone who looks
lost or confused if you could lend a hand
could mean the world to that person.
If a customer looks distraught, offer
compassion and guidance so they don’t
feel like they’re alone. If you see someone
struggling to keep up with the pace of
your busy and bustling business, offer
reassurance that everything is fine and to
take as long as they need.
Looking beyond retail, corporate and
non-profit environments can improve their
inclusiveness as well. Using contrasting

BUSINESS VOICE

colours for walls, floors and furniture, can
help create environments that direct attention and training staff to be caring and
compassionate can help achieve a positive
experience for all.
Discover Halifax
Creating offices and retail organizations that are inclusive for those
living with dementia doesn’t take rocket
science — it takes some understanding
of staff, recognition of environmental
stressors and a little bit of compassion
to create a client-centred experience for
those who are affected by dementia. In
fact, those living with dementia and their
care partners can teach us a significant
life lesson that many of us can stand to
learn and appreciate: Take a little extra
time and a little extra care.
Join Ashley for a Power Lunch on
February 12 at the Halifax Chamber
office to learn more.
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NTT DATA headquarters in Plano, T.X.
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All about the people
NTT DATA prioritizes people, as its offerings grow in Halifax and beyond By Sara Ericsson

N

TT DATA is a recognized leader
in global business and technology
services with more than 120,000
professionals worldwide and is a
company feeling really excited about
its offerings in one place in particular:
Canada. And even more specifically,
it’s a company that feels that place has
one spot that has become particularly
exceptional: Halifax.
NTT DATA Canada Inc. Senior
Vice-President John McCabe oversees
the company’s corporate development in
Canada and says as the company seeks
to grow its company across Canada, it
feels confident its current offerings in
Halifax will become a key component of
that growth and expand alongside it as its
workforce continues to provide industryleading services to its clients.
McCabe and Halifax operations
Senior Director Roger Lynch both agree
that the stellar work and customer service provided by the Halifax staff is the
not-so-secret reason behind the centre’s
success.
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“The ability to attract and retain the
best talent in the market is critical. The
key is to make sure you’ve got the right
people supporting your clients and we’ve
got that in Halifax,” says McCabe.
WHAT HAPPENS IN HALIFAX
NTT DATA’s Halifax delivery
centre is a multi-practice operation that
provides services in almost every facet
of IT including infrastructure applications, automation, cloud computing, IT
security and help desk. Lynch says the
branch is seen by clients as a reputable
and knowledgeable centre where their
issues or questions are resolved in a
timely and organized manner and one
whose proximity as a near-shore offering
is deeply valued.
“We’re in a great time zone here
where we overlap the United States and
Europe quite nicely and have had continued success with many clients we’ve
served for years,” says Lynch.
McCabe says the company is looking
at growing its offerings in Canada and
FEBRUARY 2020

expects the Halifax delivery centre to
play a vital role in this expansion, thanks
in large part to the extensive experience
its 700 employees have with NTT DATA
clients from across North America and
the work they’ve taken on with its growing number of Canadian clients, which
include industries like financial services,
health care and the public sector.
“As these opportunities grow, so too
will demand for the work of the Halifax
delivery centre and more work will be
brought in through new clients, particularly Canadian ones, who want their work
delivered in Canada versus offshore,”
says McCabe.
INDUSTRY SHIFT
Times are exciting for the company,
as McCabe says NTT DATA is ready to
respond to what he calls the most significant shift the industry has seen in more
than three decades from providing more
general IT services and processes, to a
focus on digital to help grow and prepare
a client’s business for the future.

PROFILE
And with one of the company’s
widest-ranging list of services supplied
right from Halifax, any future growth
that happens in Canada will also grow
the Halifax delivery centre.
“This shift and the future are exciting for us because our strength is that we
understand our clients’ businesses and
have the depth and understanding of the
industry as it stands. We use this combination to push their agenda forward,”
says McCabe. “That package of capabilities is one of our biggest strengths in
terms of differentiating ourselves in the
market and that is very much thanks to
the services supplied out of Halifax.”
Lynch says this ability stems from
the local talent pool of young, educated
graduates from universities and colleges
who are ready to face this digital age
head on.
“The value of that kind of experience
coming in locally goes beyond saying,”
he says.
ALL ABOUT THE PEOPLE
Lynch says putting clients first as
it delivers services and solutions will
always be a top priority.
“When a client comes to visit our
delivery centre, they aren’t just isolated
to their own account’s team members.
Representatives from other accounts will
talk to them, welcome them to the office,
discuss capabilities and give them the
full experience of what we offer,” says
Lynch.
He also says the exceptional work
environment of the Halifax delivery
centre has resulted in the long tenures of
many employees, including his own of
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We’re in a great time zone here where we overlap the
United States and Europe quite nicely and have had
continued success with many clients we’ve served for years.”
— Roger Lynch, Senior Director, NTT DATA
19 years. The centre supports its employees through mental health support,
diversity and inclusion-focused programming and social events and has received
recognition as a top employer in Nova
Scotia and Atlantic Canada.
McCabe says this support also
extends to the wider Halifax community,
where the company supports initiatives
like Ladies Learning Code, open innovation contests, technology camps, the
Manulife Dragon Boat Festival, Feed Nova
Scotia initiatives and Shelter Nova Scotia’s

DO YOU
HAVE A JOB,
BUT WANT
A CAREER?

Metro Turning Point, among others. He
says giving back has always been a crucial
company component and is a deciding
factor for many new employees evaluating
work opportunities.
And so by staying involved and
fostering community in the office and
outside of it, McCabe says NTT DATA
will continue leading with people first.
“People are at the heart of everything we do — from our clients to our own
workforce to the companies that we align
with.” says McCabe. ■

Whether you’re in the market for a new
career or curious to see where your skills
could take you, Cream Careers will
connect you with quality career options.
View career listings by industry, post
your resume to be seen by top employers,
and connect ith us on social media so
you don’t miss the latest postings.

Join for free today and
get the career you deserve.

RISETOTHETOP.CA
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2019 HALIFAX CHAMBER

T

he Halifax Chamber serves
more than 1,700 member businesses in the region. We’re lucky to
have such a dedicated and engaged
membership. Our small and mighty
team is always looking for ways to
improve our services, increase our
advocacy work and host bigger and
better events. We are always moving
forward and asking for member
feedback.
It’s also important, however, to
celebrate your successes. This year,
we’re taking a moment to reflect on
2019 and pat our members (and ourselves!) on the back for a year well
spent. We’ve collected pieces of our
work from the last year and summarized it into the following Annual
Report. This report showcases our
growth, our community impact and
most importantly, our members.
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We hope you enjoy this snapshot of a busy, bustling and big year.
Thank you for your continued
support, we’re happy to be in your
corner!

— Patrick Sullivan,
President & CEO

— Margaret Chapman,
Chair of the Board
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BY THE NUMBERS:
MEMBERSHIP:
•
•
•

1,726 members
284 new members
83% small business

IN THE COMMUNITY:

20 community partnerships, including:
• Grow with Google
• Celebrating Viola Desmond
• Facebook Civic Boost
• ISANS Build Your Business

EVENTS:
•
•
•

107 events
88 sponsors
9,839 attendees

Event Hosts:
• 20 luncheon hosts
• 100% women
• Representing 10 organizations
• 4 not-for-profits

MEMBERS IN THE NEWS:

Website:
• 50,000 page views/month
• Top pages: home, members,
events, member services and
become a member
Social Media:
• Twitter: 13k followers
• Facebook: 4k followers
• LinkedIn: 6k followers
• Instagram: 2.5k followers

E-newsletter:
• 5,000 subscribers
• More than 500 “In the
Community” submissions
• 63 businesses advertised

FEEDBACK:

AFFINITY PARTNERS:

•
•

Events:

This year, we launched our
2019-2023 Strategic Plan,
encouraged Halifax to vote and
worked with the Canadian
Global Cities Council to advocate
to the federal government on
important national issues, like
infrastructure and trade.
2019 Projects:
• 2019-2023 Strategic Plan
• Provincial & Municipal Issue Note
• Provincial & Municipal
Pre-Budget Submission
• Electoral Boundary Review
• Canada Needs a National
Urban Strategy
Business Voice:
• 686 members featured
• 45 member articles published
• 216 members in the news
submissions
• 11 publications
• 4,000 monthly readers
• Monthly insert in
the Chronicle Herald
• 82,000 monthly readers

DIGITAL IMPACT:

TESTIMONIALS:

ADVOCACY:

12 event and membership surveys
9 advocacy polls with
800 responses on:
• Fracking
• Cannabis
• Accessibility
• Federal Budget
• Trade and Export

•
•
•
•

35% of Chamber members
use the Chamber of Commerce
group insurance plan
TD home and auto insurance:
More than 10,000 policies
Grand and Toy: More than
250 members using discounts
AVIS: $250,000 in rentals

“Whenever I attend Wonder Women,
I walk out feeling empowered,
positive and ready to tackle anything.
I love the speakers, energy and people.”
– Tina Barnes,
Senior Manager, Regional Marketing
& Business Development,
Rogers Communications

Affinity Partners:
“We’ve experienced significant monthly
savings while receiving better coverage by
switching to the Chamber of Commerce
group insurance plan.”
– Dave Driscoll,
Controller, D.R. Brenton Limited
BUSINESS VOICE
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Discover Halifax

Inclusive economic growth
for Halifax

Discover Halifax

Creating a city with education and economic opportunities open to all

WENDY LUTHER
PRESIDENT & CEO,
HALIFAX PARTNERSHIP
With the start of a new year and a
new decade, many of us will take the
opportunity to reflect on what has happened over the past year and how much
Halifax has grown and changed. This is
also the perfect time to look forward to
the future of Halifax, to remind ourselves
of the work we need to do to ensure the
strong economic growth in recent years
continues into the 2020s and beyond to
the benefit of all in our city.
We are not simply working toward
a bigger city, but toward a better city in
which all residents and communities have
access to and can benefit from education
and economic opportunities. It’s making
sure, as Mayor Savage says, that as we
grow, we don’t leave anyone behind —
that Halifax is a welcoming, inclusive and
30

affordable place to live, work and study.
This commitment is reflected in
Halifax’s current Economic Growth Plan
for 2016-2021. Next year, the Halifax
Partnership and Halifax Regional
Municipality, working with our investors
and partners, will begin developing the
next five-year Economic Growth Plan
for 2021-2026 with a specific focus on
inclusive growth.
Halifax and Nova Scotia are demonstrating exceptional growth, while the
province has its lowest overall unemployment rate on record. However, across the
province, African Nova Scotian (ANS)
employment and labour market participation is showing little change. We are proud
to support and continue working with
ANS communities to develop the Road to
Economic Prosperity: An African Nova
Scotia Economic Action Plan in partnership with HRM and a community-led
advisory board of partners including the
Black Business Initiative. Launching this
spring, the plan is focused on increasing
African Nova Scotians’ participation in
education, employment and entrepreneurship, while addressing historic issues that
continue to affect economic development
and prosperity in ANS communities.
We are encouraged by business
engagement in the Atlantic Immigration
Pilot and our Connector Program, welcoming newcomers and graduates into
our workforce and professional networks.
Through the new Halifax Innovation
FEBRUARY 2020

Outpost, we will work with our startups,
scaleups, HRM and our community
partners to address social issues impacting our residents and communities most
in need. Community and government
partners such as ISANS, EduNova and
the Province of Nova Scotia are making
great strides in creating a more welcoming community here. Many groups are
working in this area and creating the
foundation for success for a wide variety
of individuals.
As we market Halifax to the world,
diversity and inclusion is a key competitive advantage. Increasingly, when we
are seeking to attract new companies to
Halifax, they are asking pointed questions about the diversity of our student
population, workforce and community
leaders. They want to grow in cities
where their employees can enjoy an equitable and excellent quality of life. We are
proud to tell them that Halifax is welcoming more immigrants and international
students every year and that more are
staying than ever before.
It will take our entire community
working together to build a more inclusive city — to be more inclusive in our
hiring practices, policies, programs and
community planning and development.
In order to maintain our competitiveness
and reach our growth goals, we need to
double down on these efforts to make an
impact in ensuring that the growth we
see here is beneficial to all.

One
network.
Thousands
of touchpoints.
Reach your ideal East Coast audience
with SaltWire Network’s Marketing Solutions.
Visit mediakit.saltwire.com

Marketing Solutions.
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%

OF NOVA SCOTIANS
NEED TO UPGRADE THEIR

NUMERACY SKILLS
HELP US CHANGE THE NUMBERS

NSPGI DINNER AND AUCTION FOR LITERACY
TUESDAY, MARCH 31, 2020
HALIFAX MARRIOTT HARBOURFRONT
Reception: 5pm • Awards Dinner/Auction: 6 -8:30pm

INDIVIDUAL TICKETS:
TABLE OF 8 SEATS:

$150
$1,200

Sponsorship opportunities available.

TO LEARN MORE VISIT literacyns.ca/pgi.htm OR PHONE 902-897-2444

